Branded Content Verticals

. Content verticals are a way to package individual programs and mini-blocks
V’» m@ into use-cases/user personas. They define directives for K’TV channel design,
J which depend on data collection, user feedback, and segmentation into the
programming grid. There appears a linear correspondence between verticals

and days of the week, though verticals may overlap, corresponding also to
colorspace programming imperatives (based on content filters and cues).
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