A brief graphical exploration
into the growth of hospitality
brands by market segment

S L i

Luxury
//// Budget
: {7:‘:- ‘

1960 to YTD 09/2020

Q
Midscale
Extended Stay

Upscale
Timeshare

Safi Capital

INVESTMENT Il ADVISORY

Co-Living



A Partial Timeline
of Brand Launches
by Market Segment

(2015 to 09/2020)

IMMARBOUR

]
CORDIS ’s

ADRIAN Evado
HOTELES  MERAas|m] & A

O {5’()?1[)- Re Vera _

Rarin oz =" MERAas|im|

vic E ROY  THE VICEROY LIFESTYLE
iy e SERIES

THE VICEROY [CON COLLECTION

X R
selit

THE DEDICA ANTHOLOGY  [7)

AYKON

HOTELS

7//%;45/5

KEMPINSKI

The Oalervood.

YTD 09/2020

CENTARARESERVE

Upscale /
Upper Upscale

ke

HCLAYTON

BW Premier
e COLLLE 1N

Gentaville
MSOCLAL NP
| JubRTI norcis
Palace oyru SCHBN

3U¢ .
DAZZLER 3‘?"(‘"“?""

@ V\EHHA House |

ROSEATE e Q

IHSTINCT azeRrRaAl

HET ungmi]gtszr?

TARESTRY

nikko Style
life house ™77

vty ESETT (Y
Max ASAI 9 hoven
O|>|| OTHOTELS caiiss

‘ELESS VINOASIS

AVANT+
ZABEEL HOUSE

Heownee ks ok K INLEY

_‘voco

&
H Y:Dv E THEHOUSE |HOTEL
A

g SLS

treehouse

SELEQJONS

FiLLOWS

d. corcerion

SYttiton

JANU
HUXLEY

Birch
/ slash

= \\mu \:II«)HM

EelrESYeL PR
SAFTRON
Ho‘rE}E\ BRE

corLecTion

CIVILIAN HOTELS

Midscale /
Upper Midscale

=N T NEOTA
i

clowd @ o

THE MoSAIC s ﬁ'i‘n

H .IH )
thistle Ar|°

CASA ANDINA

)
/ e /m’/a' ,&?

H.omes

i
Dalwanoyat e

HOTEL COZ)
- &

POLICY

THE B COLLECTION

Koetel

ZIANE @ ounsrosmet ot

MAGNOLIA

= HOTELS

on _wwowa  TAY|
~ EIGARGEN Nl:lS

URBANLOFT MOTTO
TULIP |||

reesiekerne
e

w2 Sy @
B tryst

- Hotel
REVANAB 35

the wee hotel
company

e 1ANCIL
T4 P (5
I |/\N(QOL:1J_
VIENMNA TOWNHOUSE i
yggotel
MUJI HOTEL

ATWELL SUITES™

UrCove

WINK

HOTELS

HRESIDENT
J\. ATARI HOTELS

Budget/
Economy

orz B
sunuuu oA Bisdget Accammedation

‘ BOOK
I+€ SYAMA BE

JOTELS BED

% [om—

Relax |nnZ| i-.ure‘_-.lary

Slecpbox

; D SureStay:
Gl e

LOCALE

MINETY

R
evo

ov
TOWNHOUSE

H.ostels

N'S%g) NecCe

HOMETOWNE

STUDIOS , Gt
e} o}
e M A

BEFUYCR

HzHotels
Caption

hr

HOTELS

HOTEL SUPERHERD

Scandic GO

Extended
Stay

WOWaQuU
-’%\ =il

BEYONDER

d&mio

STas/ STUDYO.
AWAY bYerDGESTREET

TIME
Jurny. At (@@
remvsmme]

SKYE®?

O o2
Jif
MIMARU
SIZEEL

CHEVAL
MAISON

= shama lywb
SureStay.

sTUBIO
by BEST WESTERN

LA @
SHAZA

LIVE  mie

=y

|‘{|/‘| HOMES & VILLAS

EVERH®ME
SUITES

Cherfezercoel.

Jroom?2

Mercedes-Benz
Living @ Fraser

Co-living

sunandc
FOUND

no Coﬁo

il HOUS
Fitins l F HubHaus

o)

»

StayAbode

BUNGALOW

& onl hl.*-“_IHl—

x 33
sociaL

stanza
living

DNM CGO-LIVING

ALTA* | byollie

5T &5 bl

MASON
& FIFTH

co-livin
The 2

bruntwood
Collaclive

HVA=N

Covi
Co-Living

-9\‘ I I/,

Safi Cay

INVESTMENT |

Pnutanl

ADVISORY




Number of new brands launched per annum

New Hospitality Brand Launches by Year and Market Segment (1960 to YTD 09/2020)
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Accumulated Hospitality Brand Growth by Market Segment (1960 to YTD 09/2020)
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Hospitality Brand Growth by Market Segment (1960 to YTD 09/2020)
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DISCLAIMER

The information contained herein has been obtained from sources deemed reliable and is not intended to be a complete description of the sector to which it refers. While every reasonable effort has been
made to ensure its accuracy, Safi Capital have not verified such information and cannot guarantee that it is accurate and complete. No warranty or representation, express or implied, is made as to the
accuracy or completeness of any of the information contained herein and Safi Capital shall not be liable to any reader of this research paper or any third party in any way whatsoever. Readers are
encouraged to consult their professional advisors prior to acting on any of the material contained in this research paper. Safi Capital has no obligation to update, modify or amend this research paper or to
otherwise notify a recipient thereof in the event that any opinion, forecast or estimate set forth herein, changes or subsequently becomes inaccurate. Any opinions, estimates or projections are also subject
to change without notice. This research paper is provided for informational purposes only. It is not an offer or a solicitation of an offer to buy or sell any financial instruments or to participate in any
particular trading strategy.



