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by the endless possibilities in our chosen 3 organic natural fibers (organic coton, flax linen, and hemp).

'WHO WE ARE NOT:

+ Big business.
« Big city. Big affitude. Big money.
+ Overnight shipping (although with our Washington warehouse being open, we can technically do overnight shipping now). :)

+ Uniform homogenized chemically-reated products that don'tlint, don't shed, don't pill (how scary is that? — like “modern" foods that sit on supermarket shelves for weeks without

+ GMO, pesicides, BPA, PVC, dioxin, formaldehyde, acids, heavy metals, disperse dyes. Did you know that formaldehyde and dioxin are found in a lot of clothing out there?
+ Corporate slave drivers, outsourcing to thirdworld sweatshops and migrating headquarters fo tax havens.

« Advertisers. Social media mavericks. The only thing trending with us is Nature’s Way. #untrend #noftrending #untrending #timeless That said, we are on all the major social media
to share our daily homesteading stories as well as news of new products and behindthe-scenes peekaboos.

+ We want fo relate with others’ common humanity, not obsess over frivialifies.

+ Perfect. We are passionate, feisty, opinionated, hard-working and fun, but NOT perfect. We are longfime islanders living on island time, affer all. ) Sometimes we are behind in
catching up with orders, and we feel bad about it. But we must live and be happy and healthy, too! So please be understanding before you snap. ;)




