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Hoof Print

HoofPrint: The Small Ruminant Magazine is a quarterly periodical, whose goals are to promote  better animal 
health, husbandry, and knowledge  among sheep and goat producers. HoofPrint is the joint effort of members of 
the sheep and goat industries and serves as a united voice for all small ruminant producers.

EDITORIAL FOCUS

MISSION STATEMENT

Health & Management
Covering common issues such as kidding and lambing, animal 
health, reproduction, parasite management, and record keeping.
Youth
Provides insight and information about the active and exciting 
world of 4-H and FFA small ruminant projects. 
Spotlight
A quarterly feature story that highlights industry related, people, 
businesses, events and occurrences.
Nutrition
Timely articles on nutrition typically focusing on the nutritional 
needs of small ruminants during a specific season of the year.
Market Matters
Discusses industry price trends and future market projections.
And much, much more!!!

HoofPrint serves as an affordable means for sheep and 
goat related organizations to distribute membership 
information to their members through our partner 
program. 

HoofPrint Partners receive two facing pages in each issue 
to highlight their specific organization news and events.

CURRENT Hoofprint PARTNERS:

HoofPrint is published by the Kentucky Sheep & Goat Development Office.

CONTACT:
Kelley Yates, Executive Director | Kentucky Sheep and Goat Development Office
PO Box 4709 | Frankfort, KY 40604 | (502) 682-7780 | kyates@kysheepandgoat.org

Editorial

HoofPrint provides small ruminant 
producers with timely articles and
news related to all aspects of sheep
and goat production and marketing. 
Our editorial focus includes:

EDITORIAL PREVIEW
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 Reyes Rich, President          Bill Kuecker, ASI Representative       2012 Board Members  

 Moss, TN            Dixon Springs, TN        Chris Wilson, Jonesborough, TN 

                Alan Bruhin, Sevierville, TN

 Edward Bowman,, Vice-President     Jim Neel, Ex-Offico        Rick Skillington, Marshall County, TN

 Gray, TN           Knoxvile, TN         Philip Laken, Strawberry Plains, TN 

                Dwight Loveday, Louisville, TN

 Mark Powell, Secretary/Treasurer   Warren Gill, Advisor        Scott Payne, Columbia, TN      

 Watertown, TN            Murfreesboro, TN                    Daniel Rivers, Bon Aqua, TN

                Jared Bruhin, Sevierville, TN (Jr. Brd) 

2012 TSPA Board of Directors

 > >  Visit us at http://www.tennesseesheep.org

  NEWS & EVENTS

TENNESSEE SHEEP PRODUCERS ASSOCIATION

President’s Letter

                         Annual Dues:  Adult: $30.00 Junior $10.00

Name: ________________________________________________________________

Address: ___________________________City:_____________State: ___Zip: _______

Phone: _______________________E-Mail: __________________________________

Breed(s) of Sheep: ______________________________________________________

   Please enclose a check for amount made out to TSPA and mail to:

   Tennessee Sheep Producer’s Association
    4233 B Poplar Hill Road, Watertown, TN  37184

TSPA Membership Application            If you are interested in a committee
             please select below:

 _____  Wool            _____  Youth
 _____  Jr. Expo       _____  Sale
 _____  Production Education
 _____  Membership/Revenue
 _____ Publicity  _____ Annual Meeting

Hello again fromClay County, Tennessee:If you don’t like the weather in Tennessee, wait 30 
minutes and it will change.  Well, maybe not this 
winter and spring.  The weather has just been warm 

and dry.  At the time of this writing, in mid-May, 
my area is very dry.  However, shepherds 30 miles to the west say they have had an abundance 

of rain.  Here in Clay County we are several inches behind normal and this has been the driest 

winter and spring I can remember.

With that said and with the knowledge that this might be a 

short grass year, we must all remember to follow good forage 

management practices.  We should be making plans now to 

prepare fall and winter pastures.  Some of the most obvious 

options are stockpiling fescue and seeding winter annuals.  This 

will require keeping a careful eye on seeding and fertilizer dates 

so that they don’t accidentally slip by.  Your local Extension 

agent and NRCS personnel are excellent sources for forage 

options, seeding dates and rates of application for seed and 

fertilizer.  If we do find ourselves in a short grass situation, 

parasite management will become an even greater issue.  

Sheep that are grazed on short pastures become more easily 

parasitized.  We may find it necessary to consider all the tools 

at our disposal in the fight against parasites and choose the 

combination that fits our operation goals.

We have a couple of events just around the corner in which TSPA will be involved.  Tennessee 

Junior Livestock Expo Sheep Events will be held July 16-19 in Cookeville.  I hope that you will 

support a great bunch of young people as they display their sheep project animals.  TSPA has 

been responsible for the sponsorship of awards for many years and we need to thank the many 

people who donate and make these awards possible.  The Southeast Dorper Show and Sale will 

also be held in Cookeville on July 27 and 28.  TSPA has participated each year by providing an 

educational field day/workshop in conjunction with the other events.  TSPA will again offer this 

educational opportunity but at the time of this writing, details are still being finalized.

Maybe weather patterns will change and we will have a cool and moist July and August.  We can 

always remain hopeful.  Farmers (shepherds) are the eternal optimists, right? May your grass be deep, your sheep healthy, and your fences strong,

     

       Reyes L. Rich, President
Tennessee Sheep Producers Association

“We must all remember to follow good forage management practices.  We should be making plans now to prepare fall and winter pastures. . . If we do find ourselves in a short grass situa-tion, parasite manage-ment will become an even greater issue.  ”

Although there are some differences, the cutting of lamb and larger meat goats are quite similar.  The carcass can be cut into wholesale cuts (or primal cuts) and the wholesale cuts can be made into retail cuts. Many of the wholesale cut names are the same as the live animal names.  Knowing carcass wholesale cut names is important to you as a producer and many times live animal judges will make reference to the carcass in their reasons (ex. wider loin).

WHOLESALECUTS   LAMB& GOATS
of 
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TENNESSEE FIELD DAY “GRAZING FOR PROFIT WITH SHEEP” By Jim Mansfield
TN sheep field day was held at the 
Roger Johnson farm in Sneedville, 
TN on May 17, 2012.  Mr. Johnson 
has changed the focus of his farming 
from cattle to full-time sheep farming 
with a commercial hair sheep flock.   
The event was well attended with an 
enthusiastic crowd of experienced 
sheep producers and some possible 
new sheep farmers as well.  The field 
day was titled “Grazing for Profit with 
Sheep” and featured nationally known 
grazing specialist Jim Gerrish.  The 
event was organized by The TN Natural 
Resources Conservation District  
grazing specialists Webb Flowers 
and Greg Brann and sponsored by 
the Tennessee Sheep Producers 
Association, Clinch Powell Resource 
Conservation & Development, TN 
Dept. of Agriculture, TN NRCS and 
University of TN Food Science Dept.   Dr. Gerrish gave two presentations 

on how to set up a profitable grazing 
enterprise and emphasized the 
importance of planning and being able 
to rotate your stock to fresh forage 
as needed.  One of the take home 
messages was to leave at least 3” in 
grass length in order to allow a vigorous 
regrowth.   Leaving the stock and 
getting the last few bites will seriously 
affect the regrow rate and lessen the 
total forage yield for the year.  

1
2
3
46

Wholesale Cut

What to do: Label the wholesale cuts on the right carcass diagram 
(wholesale cut names: Breast, Fore Shank, Leg, Loin, Rib (or 

Rack) and Shoulder).
Answer Key pg. 28

Wholesale Cut

Wholesale Cut

Wholesale Cut

Wholesale Cut

Wholesale Cut

By Dwight Loveday and Amy Williams
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NEWS & EVENTS

 > >  Visit us at http://www.intlboergoat.org

      2012 Membership Renewal / new members

Member #___________ Name:______________________________Signature:_______________________________

Address:________________________________________________________________________________________

Daytime Phone:__________________________________ Email:___________________________________________

(All current membership expires Dec. 31, 2011 – All Renewals are due Jan. 1, 2012)

 Renewal Fees: (circle)    Individual Members  $50.00    Ranch Members $90.00          Juniors $25.00

                               
                               

                               
     Please send payment to:

                                
         International Boer Goat Association, P.O. Box 1045, Whitewright, TX 75491

                               
                Call with Credit Card Payments, Questions or Comments to: 903-364-5735

                               
                               

         Email questions to:  officemgr@intlboergoat.org

                  

MEMBERSHIP RENEWAL

If you have not already paid your International Boer Goat Association, Inc. membership dues in 2012, your membership has expired.  On our 

current system of membership, renewal is due on January 1st of each year.  In order to vote on any membership issue you must be a “member 

in good standing” (dues paid). 

NEW MEMBERSHIP

Print an application for Individual, Ranch or Junior Membership at www.intlboergoat.org. We would love to have you become part of the 

International Family – Anytime of the Year!

“EVERY MEMBER COUNTS IN THE INTERNATIONAL

BOER GOAT ASSOCIATION FAMILY”

INTERNATIONAL BOER GOAT ASSOCIATON, INC.

Dear International Boer 

Goat Association Members

& Prospective Members:

As you are receiving this issue of 

HoofPrint magazine many of us are 

already busy getting the 2012 International Boer Goat Association National Show under 

way.  The National Show Committee and the Youth Committee have worked diligently to 

ensure many activities for youth and adults alike.  If you can make the time, drop what you 

are doing and travel to Louisville, Kentucky and come visit and enjoy the show activities.  

The actual show starts on July 4th and runs through Saturday, July 7th.  Friday evening will 

be the annual meeting and banquet at 7:00 p.m.  We would love to have your company for 

one day or the whole show as the fireworks hit Louisville!  

The year is certainly not over after the National Show, look for an event packed end of 

summer and fall.  Many local shows, judge’s schools, type conference, youth outings…even 

a couple of Regional Shows!  Remember, October brings the first International sanctioned 

shows to the state of Iowa – one being the North Central Regional (double points) show. 

There are beginning to be both Commercial Doe and Market shows scheduled in conjunction 

with sanctioned shows since their introduction this spring.

Registrations and transfers have been strong through the spring as the Boer Goat business 

continues to spread strongly through the western United States. Be a part of the activities in 

your area and if there are not any close enough, call us for help in starting up a show.  We 

continue to cooperate with all Boer Goat Associations and believe that all goat activities 

make our business stronger.  We sincerely look forward to seeing you down the road and 

continue to wish you success in your goat endeavors! 

COME TO NATIONALS!

Ok, so you don’t show, you don’t know if your 

goats are “good enough”, feel like you don’t 

know enough, whatever the excuse- you can 

still come to the National show as a spectator.  

While there you just might learn a thing or two 

from our youth exhibitors.  Not only do our 

youth show their breeding goats, and starting 

this year- their market goats, but there are 

many activities that don’t even require owning 

a goat!  Our youth program is the strongest in 

the industry!

You can check out the youth displays, photo 

competitions, and T-shirt design contest.  

Along with these our youth will compete in 

a judging competition, a costume parade 

contest, a chicken scramble, a boot scramble, 

a scavenger hunt (if some frantic young 

stranger runs up to you with an odd request 

it’s probably for the scavenger hunt), and also 

an annual Red Rover game.  You don’t want 

to miss these, they are tons of fun!  

Friday night is the time for everyone to get 

together away from the barn for the catered 

banquet dinner.  At the annual banquet there 

are awards announced and handed out to the 

youth who have done their hour reports.  Kids 

of all ages are able to win different levels of 

awards such as T-shirts, jackets, and clippers.  

The final activity at the banquet for the youth 

is the scholarship awards.  Youth are to write 

and present an essay about a goat related 

topic.  This can be a very touching moment 

for both the youth and the adults.  

So come on out to the National show.  If you 

cannot come this year, make plans for next 

year- same place, same week.  You just might 

make some new friends, and expand your 

knowledge of goats.  Keep up with winning 

genetics, and the goats that have the style 

you like.  If you can bring your own goats- 

there is nothing that compares to showing 

at the National show.  Win or lose, you are 

bound to go home with new friends, new 

experiences, fresh new ideas and some 

expanded knowledge!

ELECTION OF NEW DIRECTORS - 

OUR ASSOCIATION WANTS YOU!

We are now accepting applications for Board of Director (BOD) members 

for International Boer Goat Association, Inc.  The 2012 election will be for 

Directors in 3 regions (North Central, South Central, and Atlantic) as well as 

one at large position.  Resumes are to be submitted to the office by August 

1, 2012!  Check out www.intlboergoat.org for an application packet.  

Remember your Board members are the leaders of the association.  Your 

Association needs hard-working, forward thinking, energetic Directors 

who are willing to give of their time and expertise!

Look for election ballots and voting deadline in the October issue of 

HoofPrint. 

PLEASE VOTE!!!

YOUR IBGA BOARD OF DIRECTORS HAS 

BEEN BUSY BRINGING YOUR ASSOCIATION 

UP TO DATE! In February of  2012 a face to 

face meeting of your entire BOD and several 

committee members was held in Nashville, 

TN. All expenses to attend were paid by 

each individual BOD member and committee 

member. This meeting brought about some 

innovative progress for your association, but the 

biggest change was the adoption of an entirely 

new set of bylaws to focus the direction of our 

association in the future.  

One of the high impact changes will be the 

makeup of your new nine member Board of 

Directors. Your new bylaws will, over the next 3 

years, ensure that there is a representative from 

all six of the newly established regions, as well 

as 3 directors at large.  In the event there is no 

candidate from a particular region, one can be 

elected at large for a one year term. (Please 

take the time to look over the details of your 

new bylaws available on our website at www.

intlboergoat.org.) 

The six new regions will be as follows: 

Northeastern Region - KY, IN, VA, MI, OH, WV, 

IL;  Atlantic Region - NJ, VT, PA, RI, DE, ME, 

MD, NY, MA, NH, CT;  Southeast Region - AL, 

FL, GA, LA, SC, TN, NC, MS; North Central 

Region - MO, SD, WI, ND, MT, WY, IO, MN, NE, 

CO, KS;  South Central Region - TX, NM, OK, 

AK;  Western Region - CA, OR, AZ, HA, WA, 

ID, NV, UT, AL.  

Other changes to the by laws include the 

opportunity to purchase lifetime memberships, 

and a new membership category for youth.  

Lifetime memberships will be offered in the 3rd 

quarter of 2012 for $500 each- and every even 

year afterwards (ex. 2014, 2016, etc). Also, 

families with multiple junior age members (the 

age limit for Junior Membership has been raised 

to “under 21 as of January 1st, of the current 

year”) residing at the same address, will be 

able to register animals under a new “Jr. Ranch 

Membership” category.  Any Jr. Ranch member 

listed on the registration papers is eligible to 

show that individual animal in a junior show.

Further actions were also taken to finalize the 

new RECORDING programs being offered 

for the Commercial Doe and Market Goat 

categories which are an exciting new addition 

for IBGA. Furthermore, in recognition of 

today’s tight economic times, a Registration/

Recording Incentive Program was adopted to 

offer discounts on full sibling registrations and 

recordings. The 1st application will be charged 

at full price, and additional applications on full 

siblings submitted at the same time would be 

given a 50% off discount.  

One of the final discussions was about how 

to improve our National Show. The newly 

implemented Market Goat (junior members 

only) and Commercial Doe (open show only 

this year) programs will be offered at this year’s 

National Show. The Board also decided to split 

the 3 youngest classes in the Jr. Divisions.  

Instead of showing with 3 month age breaks, we 

will be splitting the junior division classes by 1 

½ months up to the 9 to under 12 month class 

(in both the Junior National Show and Open 

National Show). This will allow for more of our 

outstanding junior animals to be shown against 

animals their own age.  In addition, there will be 

a State Herd Competition offered at the National 

Show. The State competition must include 4 

members showing 8 individual animals- 2 does 

from Jr., 2 does from Yr., 2 does from Sr., and 

2 bucks.  Be sure to work with other producers 

from your state so you have a chance to win!

As you can see, your Board of Directors has 

been working hard behind the scenes.  A great 

deal of time, thought, work, and expense has 

gone into the inclusion of new programs along 

with tweaks to our established programs. All 

of these actions were taken to strengthen and 

advance YOUR Association in the future.  

IBGA ASSOCIATION UPDATE : by Michelle McAfee, IBGA Member 

2012 International

Boer Goat National Show

Kentucky Expo Center

937 Phillips Lane
Louisville, Ky.

 
Check In Day July 3rd 

SHOW DAYS July 4th - 7th

http://www.intlboergoat.org/

 

Please check us out at www.intlboergoat.org at 

any time for forms, contact info, applications, 

registration information etc., or feel free to 

contact me at michael.wood@mccracken.

kyschools.us or 270-832-1167.  We welcome 

your comments about how we can help serve 

your needs better.                     

                               
                               

Thanks so much for your time! 

Michael Wood , President/CEO

 International Boer Goat Association
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Market Matters:
The True Value of
Club Lambs & Kids
by Tess Caudill 

One of the hardest management 

decisions some producers make 

is how much to ask for their lambs and 

kids when selling them off the farm 

as youth market projects. Producers 

of quality club lambs and kids should 

most definitely compensate themselves 

for producing these high quality 

animals. However, it can be difficult 

when dealing with youth to ask for 

adequate compensation. After all, most 

of us want to help out our young people 

whenever possible. So how do you 

determine a fair price?

The most obvious thing to consider is 

the value of the same size and 

quality animal if it were simply sold on 

the meat market. With current market 

prices, this price alone can be substan-

tial. A decent quality market kid or 

lamb is easily worth $150 to $200 for 

slaughter, so that should be the rock 

bottom, bare minimum price for an 

average quality show wether.

COMPENSATION

Above and beyond the meat market

price, producers of club lambs and kids 

should compensate themselves for the 

extra time and money it takes to care 

for wether-type sheep and goats. These 

breeds of sheep and goats are large-

framed, eat a lot, and too often produce 

less than we would desire. Producing 

market projects also usually involves 

kidding and lambing in undesi          

weather conditions and many trips to 

the barn in cold weather. 

Let’s not omit the fact that wether 

genetics and show feed are expensive! 

All of these considerations put together 

make good quality club lambs and kids 

well worth a premium over meat lambs 

or kids. How much more? Well, that is 

probably going to come down to how 

good your stock is, how much your 

animals have won, and how good of a 

marketer you are.

TRUE VALUE

The point is, the days of $125 club kids 

and lambs are over and both breeders 

and buyers need to fully understand 

this. The good news for buyers is that 

fall prices for heavy-weight kids and 

lambs have also much improved in 

recent years so at least some of the 

higher costs of market projects will 

likely be recovered when the project is 

sold. Neither buyers nor sellers should 

lose sight of the fact that club lamb and 

kid projects help teach our young people 

responsibility, the value of hard work, 

management and record keeping skills, 

and quite frankly help keep them busy 

and  away from trouble. I think we can 

all agree that this is the true value of 

club lambs and kids.

Tess Caudill, marketing specialist for Kentucky 

Department of Agriculture, has been instrumental 

in developing the graded marketing program for 

goats and sheep. A model for surrounding states, 

the program has provided Kentucky producers 

access to quality markets for their products.

rable
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< 2,500 + copies printed quarterly;  1600 direct mailed to producers distributed to

42 states; 900 distributed at industry events (Festivals, National Shows & Sales, 

Educational Events)

AUDIENCE

The Eastern US has more 
than 83,000 sheep and goat 
producers with over 1.5
million sheep and goats.

According to a recent survey of 
sheep and goat producers:

•	 The average producer spends over 
$4,100 each year on purchased feeds.

•	 The average producer spends over 
$1,500 each year on goat and sheep 
related equipment and supplies.

•	 1.5 million sheep and goats have the 
potential to produce 3 million kids and 
lambs to be marketed each year.

Hoof Print

Circulation

Our audience is the sheep and 
goat producer, the everyday 
farmers that make management 
and purchasing decisions.

Our core audience consists of 
the Eastern US sheep and goat 
producers and is distributed to 
42 states.

AN AUDIENCE OF
SHEEP & GOAT PRODUCERS
ACROSS THE EASTERN  US
AL AR AZ CA CO CT DE FL GA IA 
ID IL IN KS KY LA MA MD ME MI 
MO MS MT NC NE NJ NM NV NY 
OH OK OR PA SC TN TX UT VA WI 
WV WY AL AR AZ CA CO CT DE FL 
GA IA ID IL IN KS KY LA MA MD 
ME MI NO NS MT NC NE NG NJ 
NM NV NY OH OK OR PA SC TN 
TX UT VA WI WV WY AL AR AZ CA 
CO CT DE FL GA IA ID IL IN KS KY 
LA MA MD ME MI MO MS MT NC 
NE NJ NM NV NY OH OK OR PA 
SC TN TX UT VA WI WV WY AL AR 
AZ CA CO CT DE FL GA IA ID IL IN 
KS KY LA MA MD ME MI MO MS

“Got my latest edition of HoofPrint and once again I am amazed at the quality of the articles. The 
information continues to be pertinent and helpful for the sheep and goat industry. The information 
helps producers regardless of where we live or how many goats we run. Keep up the good work.”      
-- Rusty Lee, goat producer, GA
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Pub Dates                                                Jan 1                      Apr 1                  Jul 1         Oct 1

Ad Deadlines                                        Nov 15th             Feb 15th             May 15th          Aug 15th

AD RATES    4 ISSUES            3 ISSUES           2 ISSUES         1 ISSUES
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1/3 page  $608.00  $513.00       $361.00      $190.00
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Outside Back Cover $500.00
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Inside Back Cover                 $500.00 
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1/6 page Vertical                                                      2.3889”               4.875”
1/6 Page Horizontal     4.9444”                               2.3889”
1/8 page Horizontal                                                 3.6627”                               2.271”
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CONTACT US
Kelley Yates, Executive Director  |  Kentucky Sheep and Goat Development Office
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