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12th largest employment center in the United States and the largest in Virginia with 27.3 million square feet

ORRKE S| of office space and over 130,000 employees

The Meridian Group and H&R Retail are

. 6 million square feet of space featuring two super-regional malls, Tysons Corner Center and Tysons Galleria :
prOUd to present The BOFO, Iocated In s containing 2.4 million square feet. Tysons Corner Center is the 10th largest mall in the United States. A
one Of the MOst V|brant retall markets RESIDENTS | Over 6,000 new residential units are approved with thousands more in the approval pipeline. A

N the Uﬂlted States Oﬂ|y steps from the METRO STOPS | The Silver Line connecting Washington, DC and Maryland to Reston, VA through Tysons opened in July 2014.

G reens bO ‘0 ’\/\GUO Statio n Tysons has four metro stops including Greensboro Station at the site. T I—l E B O R O

FUTURE | Tysons currently contains over 49 million square feet of development and is planned to accommodate more than

96 million square feet. By 2050, Tysons is projected to be home to 100,000 residents and 200,000 jobs. TYSONS
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Th e BO rO Mixed-use development located on Leesburg Pik_e and Westpark Drive
- S | at the entrance to the Greensboro Metro Station of the Silver Line.
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uture Development | | - BORO
TYSONS

Tysons West Promenade
1,663,141 Total SF
Office: 408,768 SF
Retail: 253,373 SF
d :s:;‘l’.e;‘;::k:m Units AVALON BAY Gannett/USA Today Headquarters § Office: 300,000 SF
ASTREE ST TRtonE DON MCILVAINE . S 11-Story Building S Hotel: 300 Keys
Developed by JBG Companies = \ ELAN TYSONS WEST 2,000-2,100 HR Units : - Built in 2001 Developed by MRP Tysons, LLC

Phase | . i = R
i J,GZ;QSF end cap X REEILR 500 SF ACTIVE CASE Spring Hill Station H MRP Realty i UNDER CONSTRUCTION

Tysons Overlook

Scotts Run North.

Phase I Reveloped by eyt 5,899,573 Total SF - ¥ kieveioped by Hines 1,809,480 Total SF
50,000 SF \ \ UNDER CONSTRUCTION - i Oﬁige: 1,688,170 SF - ) ' 7930 Jones Branch Drive ; omc'e; 1,064,520 SF
by & Begins Late 2016 2 . Retail: 114,100 SF - 7.64 acres Retail: 25,480 SF

_— - Residential: 4,000 Units
UNDER CONSTRUCTION - . ‘ R Hotel: 200 Keys

Developed by Georgelas

Residential: 464 Units
Developed by Cityline Partners

ACCEPTED FOR REVIEW

PARK CREST

s e ,ﬂ : LOFT PARKCREST
TYSONS WEST e APPROVED | “Harris Teeter Residential: 131 Units

@F N PARK CREST | - ZArSg‘:S';DSwTotaI SF Capitol One
Walmart ) ; - K= Residential: 354 Units 4 AVALON PARK CREST e o ) 5,260,000 Total SF
q L . TYSONS 3 CENTER S/C 1 534 HR Units ( e Office: 3,179,747 SF

¥ 4 Retail: 49,500 SF
i = 354 Stick Built i E Retail: 128,781 SF
D —————— Residential: 694 Units Residential: 1,230 Units Garfield Parcel

(

Dominion Square R, g Hotel: 250 Keys Z Hotel: 1,000 Keys Residential: 425 Units
% T 2,045,000 Total SF ETHAN ALLEN r =\ CONSTRUCTION Developed by Cityline Partners Developed by Cyapilol o Developed by JLB Partners
b i - g —————— e
e :ﬁ:e 1155936?;:5 ¢ LBRE Y APPROVED Anchor Retail - Wegman's UNDER CONSTRUCTION
CiiggLa | Residential: 1,060 Units ¢ 80,000 Total SF
Residential: 3,273 Units HR
- Hotel: 250 Keys Ll Opening Late 2018
0 Developed by ™ APPROVED
Rosenthal Automotive Group ¢ ;'::Z:"‘:;;T_ 286 Units . The Commons
ACCEPTED FOR REVIEW »Y _ sesﬁem'ﬁyo‘;"“‘
. A o eveloped by
] AL T : ;
The Ascent THE BORO || - 1 4 A APPROVED
Residential: 404 Units Tvsons ’ }
Sunburst at Spring Hill Street - - -
1,301,170 Total SF - 2
Residential: 1,338 Units 5 1 A RELOCATING 04 il 3 3 Tysons I RS —
Developed by Sunburst Hospitality . Office: 457,000 SF Highgate at Metropolitan Mile
boro Park Pl g i
ACCEPTED FOR REVIEW g;i?:esn:: 130 Units, el {19,100 S8 57-,97155,::,';&: g
0 Developed by Lerner Enterprises. o
Westpark Plaza 4 y i
5.37 Acres : A0 1 ’ APPROVED
wd Retail: 24,500 SF . ' !
Perseus at Spring Hill Street . Residential: 1,300 Units
g i UG & | Hotel: 150-300 Keys S
Office s e Developed by DITTMAR [¥s# )
oo 00 U APPROVED 2z
; COMING SOON )
Hotel: 200 Keys d:’:\‘ £
Developed by Perseus Realty ;O‘
e % 2!
DEFERRED PIKE 7 PLAZA e E)‘
Ors
.?TAPLES \ =l Tysons Corner Center Phase 1
" B Office: 551,638 SF
|| Tysons Tower DSWiiRd & Retail: 25,274 SF
R Residential: 274 Uni ) . .
esidential Units OR \7 s OPEN
! e e Residential: 395 Units
Hotel: 300 Keys
- Developed by The Macerich Company
L D MIXED -USE RESIDENTIAL OFFICE RETAIL Eaves £ - i UNDER CONSTRUCTION
Residential: 214 Units Tysons Central I L = T H | Scotts Run South
, = ) IATS CON¢ Office: 3,738,210 SF
# OFFICE BUILDING SQUARE FEET Office: 400,000 - 600,000 SF . A . Re;:ii 143,520 SF
1 GREENSBORO CORPORATE CENTER I 209,151 ::g'd"e:‘;’ig’f‘:osg; Units Residential: 2,172 Units S
2 GREENSBORO CORPORATE CENTER| 234,997 Hotel: 200 Keys Hotel: 360 Keys A £ Office: 492,000 SF
* 3 GREENSBORO SQUARE 44,583 8 TYSONS SQUARE Developed by Foulger PrattClyde's Developed by Cityline Partners & Developed by MITRE
4 OFFICE BULDING 135,989 1 Il —— : 3 S -
!
5  WESTPARK CORPORATE CENTER BUILDING | 269,152 Marshalls APPROVED . -- RLEROVED E-DERERR
6  WESTPARK CORPORATE CENTER BUILDING I 216,926 HomeGoods ~
. 7 NADA.BUILDING 176,300 Pier] impoets ! Q
8  TYSONS CORNER OFFICE CENTER 272,968 *MCACYS Lord~ 5
9 OFFICE BULDING 90,432 blamingdales Taylar <
10 OFFICE BULLDING 204,784 . NORDSTROM o Highland District
11 OFFICE BULLDING 209,000 "\ BARNESENOBLE g Office: 225,000 SF
» 12 OFFICE BULDING 158,110 o - THEATRE 3 Retail: 22,000 SF
13 TYSONS CENTER 158,961 . i 3 Residential: 1,830 Units ;
14 OFFICE BUILDING 299,387 - frall Developed by AFL-CIO / MRP '
15 GREENSBORO PARK 248,693 ) . T, B e B
16 GREENSBORO PARK 263,522 II g;'::s f;;‘%'oges";e' Qhisses 238 GREROLED -
17 OFFICE BUILDING 360,854 J Retail: 148,000 SF
S BOROISTAT O] 20T ) Residental: 1,300 Unis X
19 BOROSTATION I 130,866 Hotel: 200 Keys 1
20 BOROSTATION I 187,470 Developed by The Macerich Company
21 JOHN MARSHALL I 222,989 1 Y/ - B
22 JOHN MARSHALL I 208,221 o~ - =i ¥ : o i APPROVED
23 TYSONS METRO CENTERII 257,825 : . v .
LF] 24 TYSONS METRO CENTERII 129,916 . .
25 TYSONS METRO CENTERI 167,998
26 SOUTHTOWER 181,637 = Fad
& 27 MRINORTHTOWER 260,869, o\ o o 5-MINUTE WALK 10-MINUTE WALK ] —YS(”‘S & i
28 OFFICE BUILDING 85,466 wrn"n"m ¥ 07' Qo PROPOSED
a 29 TYSONS PROFESSIONAL BUILDING 27,574 936 3,495 i REDEVELOPMENT
30  OFFICE BUILDING 60,000 POPULATION RESIDENTS RESIDENTS
d 2 31 TYSONS CORNER CENTER 181,542 P A
o] 32 AMERICAN CENTER EAST 165,618 ' S NI WALKRC IS MINTTE WALK
b 33 AMERICAN CENTER WEST 158,652 7,280 24,400 oy
34 UNITED BANK 41,000 EOA‘;HI'.VE'ION EMPLOYEES EMPLOYEES EAIREEXEQUARE ¥ .
¥ 1 . | 35 TYCONCOURTHOUSE 433,000 o TIFEANY & Co. | CAA]
. - P 36 OFFICE BUILDING 150,919 025 MIRADILS 0.5 MIRADILS *CHEF GEQFF'S % -
37 AMTBUILDING 200,000 g 3.4M 7.2M EQUINOX E
38  MITRE4 340,000 OFFICE SPACE SQUARE FEET SQUARE FEET
.




Demographics

POPULATION
2000 Total Population 8,476 77,397 207,340
2010 Total Population 9,596 85,618 228,337
2018 Total Population 13,648 93,502 247,435
2023 Total Population 16,702 99,013 259,409
2010-2018 Annual Rate 4.12% 1.15% 0.95%
2018-2023 Annual Rate 1.21% 0.70% 0.86%
" Median Age 38.8 40.7 40.1
HOUSEHOLDS
2000 Households 4,336 30,380 78,731
2010 Households 4,716 32,938 86,002
2018 Households 6,926 36,333 93,871
2023 Households 8,540 38,761 98,706
2018 Average Household Size 2.85 3.15 3.7
INCOME
2018 Average Household Income $139,896  $184,929  $180,817
2018 Median Household Income $104,115  $132,124  $128,601
2018 Per Capita Income $71,056 $72,132 968,713

2018 POPULATION BY RACE/ETHNICITY

White Alone 60.1% 65.6% 64.8%
Black Alone 4.1% 3.7% 43%
American Indian/Alaskan Native Alone 0.1% 0.2% 0.3%
Asian Alone 29.5% 22.9% 21.6%
Pacific Islander Alone 0.1% 0.1% 0.1%
Other Race 13% 3.1% 4.7%
Two or More Races 4.9% 4.4% 4.3%
Hispanic Origin (Any Race) 6.8% 10.0% 13.0%

2018 POPULATION 25+ BY EDUCATIONAL ATTAINMENT

Total 10,380 66,382 174341
Less than 9th Grade 0.4% 2.1% 3.0%
9th - 12th Grade, No Diploma 1.1% 1.6% 2.4%
High School Graduate 4.7% 6.8% 7.2%
GED/Alternative Credential 0.4% 0.7% 0.7%
Some College, No Degree 8.6% 8.8% 9.7%
Associate Degree 5.8% 4.2% 4.2%
Bachelor's Degree 35.3% 33.3% 32.6%
Graduate/Professional Degree 43.7% 42.6% 40.3%

BUSINESS

Total Business 2,853 6,252 11,966

Total Employees 59,694 101,120 183,154

Employee/Residential Population Ratio 4.370:1 1.080:1 0.740:1

R’ #BRONTR. (A 11 #.

Summary Demographic Profile

2018 and 2023 Esri Forecasts. Converted Census 2000 data into 2010 geography

Lat/Lon: 38.92383/-77.23303

POPULATION (5 MILES)

oe .‘.
N

0.97 11

247,435

2017 Total

Population 095

2017-2022
Annual Growth

2000-2010

Annual Growth 098

2010-2017
Annual Growth

INCOME (5 MILES)

$180,817 $68,713

2017 Average HH 2017 Median HH 2017 Per Capita
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$128,601
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The largest group:

2017 Female Population
Age 55-59 (Esri)

The smallest group:
2017 Male Population
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Tapestry Segments (5 MILES)

1A) Top Tier 37

34,516 households of Households

Enterprising

2D - 19
Professionals
of Households
18,082 households
2A) Urban Chic 11
9,881 households of Households
Top Tier

The residents of the wealthiest Tapestry market, Top Tier, earn more than three
times the US household income. They have the purchasing power to indulge any
choice, but what do their hearts’ desire? Aside from the obvious expense for the
upkeep of their lavish homes, consumers select upscale salons, spas, and fi tness
centers for their personal well-being and shop at high-end retailers for their
personal effects. Whether short or long, domestic or foreign, their frequent
vacations spare no expense. Residents fill their weekends and evenings with
opera, classical music concerts, charity dinners, and shopping. These highly
educated professionals have reached their corporate career goals. With an
accumulated average net worth of over 1.5 million dollars.and income from a
strong investment portfolio, many of these older residents have moved into
consulting roles or operate their own businesses.

Enterprising Professionals

Enterprising Professionals residents are well educated and climbing the ladder
in STEM (science, technology, engineering, and mathematics) occupations.
They change jobs often and therefore choose to live in condos, town homes, or
apartments; many still rent their homes. The market is fast-growing, located in
lower density neighborhoods of large metro areas. Enterprising Professionals
residents are diverse, with Asians making up over one-fi'fth of the population.
This young market makes over one and a half times more income than the US
median, suppléementing their income with high-risk investments. At home, they
enjoy the Internetand TV.on high-speed connections with premier channels and
services.

Urban Chic

Urban Chic residents are professionals that live a sophisticated, exclusive
lifestyle. Half of all households are occupied by married-couple families and
about 30% are singles. These are busy, well-connected, and well-educated
consumers—avid readers and moviegoers, environmentally active;, and financially
stable. This market is a bit older, with a median age of 43 years, and growing
slowly, but steadily.




-

f Geoffrey L. Mackler

-

L pr T e

HR

ROOTE M A I

CHAIN_INKS

AAAAAAAAAAAAAA

PLEASE CONTACT: &

David A. Ward
240.482.3617

' e i
dward@hrretail.com
: : &

2404823616

ngI.co

o -, & :
o,

e

———
7201 Wisconsin Avenue
Suite 600 —
Bethesda, MD 20814
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2800 Qﬁarry Lake Drive
Suite 320
Baltimore, MD 21209

Telephone: 410.308.0800
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“Information herein has been obtained from sources believed to kf reliable. While we do not doubt
its accuracy, we have not verified it and make no guarantee, warranty or representation about it.
Independent confirmation of its accuracy and completeness is your responsibility, H&R Retail, Inc.

. www.hrretail.com



