
CLAUDE -AI FILE - C 

THE “DESTINY-GRAM PERSONAL PROFILING PROJECT” 

SKILLS, GOALS & DESIRES ANALYSIS, AND DESTINY OPTIONS 

 

1. ANALYSIS OF SKILLS SET, GOALS & DESIRES 

 
Next Stage for Claude-AI/Software Programmer is to Design 
Questionnaire to identify and derive User’s  Skills, Goals & Desires 

 
Core Skills and Goals will be categorized in the final Summary under the 

following 9 headings: 

Core Skills 

1. Technical 

2. Analytical 

3. Creative 

4. Communication 

5. Leadership 

6. Strategic 

7. Organizational 

8. Interpersonal 

9. Adaptability 

 

Explanation: 

1. Technical: Skills related to specific domains, technologies, or tools. 

2. Analytical: Skills involving logical reasoning, problem-solving, and data 

analysis. 

3. Creative: Skills involving innovation, idea generation, and out-of-the-box 

thinking. 

4. Communication: Skills related to effective verbal, written, and presentation 

abilities. 

5. Leadership: Skills involving motivating, guiding, and influencing others. 

6. Strategic: Skills related to long-term planning, decision-making, and goal-

setting. 



7. Organizational: Skills involving time management, multitasking, and 

attention to detail. 

8. Interpersonal: Skills related to building relationships, collaboration, and 

emotional intelligence. 

9. Adaptability: Skills involving flexibility, learning agility, and the ability to 

thrive in change. 

 

These headings cover a broad range of skills that are valuable across various 

industries and roles. They encompass technical expertise, cognitive abilities, 

creative thinking, communication proficiency, people management, strategic 

thinking, organizational prowess, social intelligence, and the capacity to adapt 

to evolving circumstances. 

 

Goals 

1. Family 

2. Career 

3. Creativity 

4. Adventure 

5. Spirituality 

6. Community 

7. Knowledge 

8. Activism 

9. Wellness 

 

Explanation: 

1. Family: Focusing on nurturing relationships with loved ones and building a 

strong family unit. 

2. Career: Pursuing professional growth, achievement, and fulfilment through 

work. 

3. Creativity: Expressing oneself through artistic or innovative endeavours. 

4. Adventure: Seeking excitement, exploration, and new experiences. 

5. Spirituality: Exploring personal beliefs, values, and finding meaning in life. 

6. Community: Contributing to society and making a positive impact on others. 

7. Knowledge: Continuously learning, expanding one's understanding, and 

pursuing intellectual growth. 

8. Activism: Advocating for social, political, or environmental causes. 

9. Wellness: Prioritizing physical, mental, and emotional well-being. 



 

These headings represent various domains that individuals may find deeply 

meaningful and motivating. They cover personal relationships, professional 

aspirations, self-expression, personal growth, purpose-driven living, societal 

contribution, intellectual curiosity, championing beliefs, and holistic health. 

These areas often serve as sources of passion, fulfilment, and goal setting for 

people throughout different stages of life. 

 

Claude-AI/Software Programmer are required to Develop Questionnaires and 

AI Analysis to assess the User’s perceived, actual and aspirations for Skills, 

Goals & Desires  and cover topics such as not just Skills, but Abilities, 

Education, Work Experience, Interests, and Vision.  

 

Gaining insights into someone's expertise, education, and work history helps 

assess their strengths and growth areas to determine optimal team or role fit as 

well as likely Destiny in pursuit of career paths. The questionnaires will need to 

surface their passions and aspirations as much as skills. 

AI will be able to better asses answers to uncover latent desires, etc, but 

questioning could include, for example, specific areas of Career Skills and 

Education BUT it is proposed that Claude-AI subsequently be invited to access 

the User’s existing LinkedIn Profile via an API to include all data therein in its 

analysis, precluding the need for, or perhaps contradicting many questions in 

this regard, other than questions that might add to all the available data, viz: 

(Note: If Users don’t have a LinkedIn Profile, or don’t want to approve access to 

it, then the on-line form must have an OPTION to input manually information 

with respect to qualifications, career history, etc). 

 

  

  



Sample/Example Questions 

Skills Assessment 

• What are your strongest hard skills? (e.g. programming languages, tools, 

certifications) 

• What soft skills come naturally to you? (e.g. communication, creativity, 

leadership) 

• In which areas do you have room for growth to improve your skills? 

• How would you rate your skills in the following areas: analytical thinking, 

project management, presenting, decision making, collaborating, problem 

solving? 

Education 

• What did you most appreciate and value from your educational 

experiences? 

• What programs, trainings, or courses have you completed outside of 

formal education? 

Work Experience 

• Walk me through your recent work experiences and roles. What were 

your responsibilities and achievements, what was lacking? 

• Which work accomplishments are you most proud of? Why? 

• What did you enjoy most and least from previous roles? 

• Which kinds of work environments enable you to be most productive 

and engaged? 

Aspirations 

• Looking ahead, what are your goals and aspirations in your career? 

• How do you hope to develop your skills and experience in the future? 

• What kind of work culture and role do you see yourself thriving in? 

• What are your deepest interests or passions? What topics could you talk 

about for hours? 

• What are your deepest interests or passions? What topics could you talk 

about for hours? 

• If you could learn about anything full-time, what would you study? 

  



 

Vision 

• If you pictured your best possible life 5 years from now, what does it 

look like? Describe your ideal future. 

• What goals or dreams most excite or inspire you? Why? 

• What unique strengths, abilities or skills come most naturally to you that 

you want to put to better use? 

• When do you feel fully engaged and lose track of time? What activities 

absorb your focus? 

 

LinkedIn Profiles are often a ‘Sales Pitch’ and not always honest or accurate with 

past experience nor true to the candidate’s aspirations for the future. It may be 

advantageous also for Users to critically Review their own LinkedIn Profile in the 

AI interface,  (to be designed by Claude-AI) and rate their Skills Levels and 

Interest Levels in each of the stated areas on a scale of 1-5 (1 = low, 5 = high), 

e.g.: 

• Technical skills in field/industry 

• Project management 

• Leadership 

• Communication 

• Strategic planning 

• Budgeting/financial management 

• People management 

• Creativity 

• Problem solving 

• Decision making 

• Collaboration/teamwork 

• Time management 

• Patience/persistence 

• Adaptability 

 
The overall purpose is for the AI analysis to delve into the nuances and truths 
behind sales rhetoric, factual statements, and latent desires. 

 

 



 
Relevant Questionnaires Design cont’d 

 

 
 

Claude-AI/Programmer should design the Form Input, based on some 
examples/suggestions below: 

 
 

- Listing the User’s Gifts, Abilities & Skills  
- Listing the User’s Needs, Goals & Desires 
- Developing the User’s Reality Dashboard 

 
 

 

 
 

 

  



Listing the User’s Gifts, Abilities & Skills 
 

 

 

 



 
Input Table 

 
Questionnaire or Other 

 

 
Basis of Selection 

Table XIV- General 
Examples of Personal 
Gifts, Abilities, Skills 

Examples of 30 Action-based Core 
Skills and 75 Specialised-based 
Gifts and 115 General Functional-
based Abilities are listed.  

User browses and clicks on 
21 total or adds his/her own 
skills as a POV. 

 

The strengths (gifts, abilities, & skills) Questionnaire should be searching for, as 

output, those attributes which best define the User, which are useful to others, 

which are fuelled by his/her deepest passions and meet the aspirations of the 

User’s perceived Life Purpose. They may have nothing to do with the past. 

While Enneagram Types natural talents are relevant, they don’t define an 

individual’s unique gifts, passion nor future life path. Traits do however guide the 

direction of  instinct: They are worthy of mention to the User before he/she uses 

Instinct to relay inherent skills. They (by Enneagram Personality Type) are to:- 

TYPE 1. Guide, Mentor, Sage, Lead & Enlighten; 2. Nurture, Care, Counsel, Advise, 

Support & Developer; 3. Lead, Plan, Design, Build, Organize, Administer & 

Manage; 4. Create, Write, Perform, Act, Sing, Illustrate & Express; 5. Research, 

Investigate, Analyse, Simulate, Report, Document & Philosophise; 6. Commit, 

Follow, Prepare, Respect & Question; 7. Pioneer, Explore, Discover, Accomplish, 

Invent & Visualise; 8. Lead, Adventure, Hunt, Battle & Protect; 9. Reassure, 

Teach, Heal, Illuminate, Explain, Balance & Mediate. 
 

Instincts and natural strengths are not directly linked to motivation nor incentive 

to act. So, each User’s abilities list must be ‘bespoke’ and only relate to their 

specific skills and the motivations that are unique to them, not just the inherent 

instinct/ability of their Personality Type. The Questionnaire may be 

worded/designed to provoke answers to things the Users: 

• feel most alive while doing; 

• Is in their spirit, and make them feel full and grounded when doing it; 

• consumes them when they are doing it and makes them lose track of 
time; 

• can often be found close to danger and risk taking; 

• have been doing all their lives, but don’t realise its strength unless 
somebody else mentions it; 

• feel compelled to do; 

• feel create strong emotions in them; 



• recognise that arise in many life circumstances from work to love and 
family. 

 

Each Enneagram Type is very much driven by either the ‘Gut, Heart or Head’ in 

its decision making, motivation and nurturing of talents. AI must assess this in 

its interpretation of the User’s Inputs. Gifts and Talents can be broadly 

categorizes using a Gut-Heart-Head distinction: 

 

     

Immediate, Practical & 
Direct

Personality Destiny Drivers

Inner Life of Emotions

'Reaching Out to the 
World'

Memories, Images, 
Visions & Dreams

Reasoning, Detailed, 
Future Planning

'Observing the 
World'

Inner Life of Logic

Instinct & Intuition,
Un-selfconscious

'Directly Engaged with 
the World'

'GUT'
(Instinctive)

'HEART'
(Feeling)

'HEAD'
(Thinking



The Questionnaire Input should be designed to encourage the User to input an 

initial ‘long-list’ as broad and long as possible (suggested 21 total), and do so 

without too much self-analysis and deeper thought- and note items even if they 

don’t match their current profession or pass times. 
 

The list can include Gifts, Abilities & Skills drawn up and inputted on an ad-hoc 

basis, or drawn up in prompted categorizations, for example: 

 

1) 30- Action-oriented or Trained core skills (eg. In politics, business, 

professions, sports, science, or arts-based vocations). 

 

2) 75- Specialized (natural) vocational gifts, or talents (eg. In acting, 

speaking, writing, performing, conceptualizing, mentoring). 

 

3) 115- General Role and Functional-based developed abilities (eg. In 

software design, project management, planning, marketing, 

negotiation, conflict resolution) 
 

Category Lists Examples which might be used as prompts: 

 

Action-based core skills: 
 

Business Management; Politics & Economics; Professional Sports ; Acting / 

Drama; Art/ Drawing, Painting; Building / Construction; Carpentry; Cooking; 

Craft; Dressmaking & Sewing; Electronics; Fashion ; Gardening ; Graphics Arts ; 

House renovations and maintenance; Interior Decorating; Mechanics; Metal 

work; Model making; Movie Reviews; Music; Photography; Pottery; Publishing; 

Computing and Technology; Thinking and Writing. (30) 

 

Specialised-based gifts: 
 

Entertaining ability: to perform, act, dance, speak, magic; Recruiting ability: to 

enlist and motive people to get involved; Interview ability: to discover what 

others are really like; Researching ability: to read, gather information, collect 

data; Artistic ability: to conceptualize, picture, draw, paint, photograph, or make 

renderings; Graphics ability: to lay out, design, create visual displays or banners; 

Evaluating ability: to analyse data and draw conclusions; Planning ability: to 



strategize, design and organize programs and events; Managing ability: to 

supervise people to accomplish a task or event and coordinate the details 

involved; Counselling ability: to listen, encourage and guide with sensitivity; 

Teaching ability: to explain, train, demonstrate, tutor; Writing ability: to write 

articles, letters, books; Editing ability: to proofread or rewrite; Promoting ability: 

to advertise or promote events and activities; Repairing ability: to fix, restore, 

maintain; Cooking ability: to create meals for large or small groups; Recall ability: 

to remember or recall names and faces; Mechanical operating ability: to operate 

equipment, tools or machinery; Resourceful ability: to search out and find 

inexpensive materials or resources needed; Counting ability: to work with 

numbers, data or money; Classifying ability: to systematize and file books, data, 

records & materials so they can be retrieved easily; Public Relations ability: to 

handle complaints and unhappy customers with care and courtesy; Welcoming 

ability: to convey warmth, develop rapport, making others feel comfortable; 

Composing ability: to write music or lyrics; Landscaping ability: to do gardening 

and work with plants; and Decorating ability: to beautify a setting for a special 

event. (75) 

 

General Role and Functional-based developed abilities: 
 

General Role and Functional-based developed abilities (eg. In software design, 

project management, planning, marketing, negotiation, conflict resolution). 

(115) 

 

  



General Role & Function based Examples: Personal Gifts, Abilities & Skills 

 

Source: Michalelhartzell.com 

The Final Input will be a Long List of 21 perceived Gifts, Abilities & Skills 

Ability to deal 

with Failure

Computer 

Literacy

Guerrilla 

Marketing
Logistics

Problem 

Solving

Social 

Intelligence

Ability to focus
Computers / 

IT

Health / 

Fitness
Magic Programming

Social 

Networking

Ability to handle 

Change

Conflict 

Resolution
High Energy

Maintenance / 

Routine Tasks

Project 

Management
Software

Ability to make 

Friends
Creativity

Hiring / 

Recruiting

Making 

Connections

Public 

Speaking
Story Telling

Ability to spot 

new Trends

Critical 

Thinking

Human 

Resources
Marketing Raise Money

Strategic      

Planning

Academics
Decision 

Making

Identify 

Strengths and 

Weaknesses

Math Reading
Systems 

management

Accounting
Detail 

Orientation
Imagination

Meeting 

Management
Relaxation Taxes

Adaptability Dexterity Imaginative
Money 

Management
Reliability

Teaching  / 

Training

Advertising Drawing Initiative Music Relieve Stress
Time 

Management 

Affiliate systems Empathy Innovation
Negotiating 

Skills
Research

Trouble-

shooter

Analyzing the 

past
Encouraging Inspiring

Networking (in 

the virtual 

world)

Risk 

Management
Typing

Art Enthusiasm
Integrity / 

Honesty

Networking 

(person to 

person)

Sales Video Creation

Articulate Fairness Intuition
People 

Judgment
Self Control Visualization

Asking Questions
Financial 

Management
Inventiveness

Personal 

Productivity

Self 

Management
Volunteering

Athleticism
Financial 

Planning

Jokes / 

Humour
Persuasive

Self-

Assurance
Website

Awareness
Foreign 

Language
Leadership Photography Self-Discipline Wisdom

Bookkeeping
Future 

Thinking
Learner Planning SEO

Wisdom 

(Guru)

Brainstorming Futuristic Legal

Polyglot 

(learn/know a 

many 

languages)

Sign Language Woodworking

Communication 

Skills
Graphics Listening Positiveness Singing Writing



 

  

 

a) User’s Gifts 
 

 

1 

2 

3 

4 

5 

6 

7 

 

 
b) User’s Abilities 

 

 

1 
2 

3 

4 

5 

6 

7 

 

 

c) User’s Skills 

 

 

1 

2 

3 

4 

5 

6 

7 

 



Prioritization 
 

 
Input Table 

 
Questionnaire or Other 

 

 
Basis of Selection 

Table XXII- Ikigai 
Prioritization 

21 Overall Skills, are reduced to 6 total 
by categorization from Levels 1 to 6 in 
Ability by Questionnaire asking Ikigai 
and Level of Ability questions for each 

A Skills Set is derived by 
AI based on Rankings 
 

 

It is proposed that the further focused selection/Prioritization be based on the 

TOP-6 combined Skills Set (Gifts/Abilities/Skills) for onward analysis (to a ‘Reality 

Matrix’). Selection should be made only after honestly answering the following 

questions, relating to each Gift, Ability or Skill.  
 

Claude-AI may then analyze these answers and make the selection that AI 

assesses as the likely priority/ importance of the long list of gifts/abilities.: 
 

Ikigai Sweet Spot Prioritization 
 

1. What ability have you been most blessed with?  

2. What could you excel at & be in the top percentile in the world doing of? 

3. What are you most passionate about doing? 

4. What do you consider you were born to do? 

5. What do you do that aligns with your life purpose? 

6. What are you phenomenal at? 

7. What amazes you that you can do without even trying? 

8. What are you doing when you hit a groove? 

9. What do you do that just flows out of you? 

10. What do you do that taps into some innate ability? 

11. What activity gives you a surge in energy and ideas? 

12. What are you drawn to doing? 

13. What would you pay to be able to do? 

14. What activity would you do if money was not an issue? 

15. What can you do that you can’t explain how you do it? 
 

Claude-AI will rank them from 1 to 6 based on relative levels of Ability/ 
Competency from Level 1 ‘Master’ to Level 6 of ‘Fundamental Awareness’, as 
assessed by all the User Input. The Users may well have competent skills which 
they are openly or subconsciously passionate about but still require further 
development. 
 



Reality Matrix – 6 Gifts, Abilities, Skills (Based on Claude AI analysis/selection) 
 

 

 

 

 

Level 1:

The Level of the 
Distinguished

Level 2:

The Level of the Expert

Level 3:

The Level of the 
Advanced

Level 4:

The Level of the 
Intermediate

Level 5:

The Level of the Novice

Level 6:

The Level of Fundamental 
Awareness

MASTER/GURU

RECOGNISED AUTHORITY

APPLIED THEORY

PRACTICAL APPLICATION

PASSIONATE ABOUT BUT 
LIMITED KNOWLEDGE

Skills Set 
HIGH LEVEL OF ABILITY 

LOW LEVEL OF ABILITY 

REALITY MATRIX – KEY GIFTS & ABILITIES 



Listing the User’s Needs, Goals & Desires 
 

Reality Matrix Criteria- Reality Matrix 

 

 

 

 

 
Input Table 

 
Questionnaire or Other 

 

 
Basis of Selection 

Diagram XX- Rank Top 8 
Goals by Levels of Need 

No MCQ. Ranked by  Levels of 
Hierarchical Needs by Prioritization  

8 Selected and Ranked by AI 
Needs 1 to 8 

Diagram XXII- Reality 
Matrix – Plot Output 
Skills v Output Goals 

AI will automatically Plot Skills v 
Goals by Level of Ability and Level 
of Need 

AI will Select 9 Priority Goals 
from Levels 8/7/6 and within 
Skills Levels 1-3.  

Diagram XXIII- Select 
Top 4 & Plot Reality 
Dashboard 

No MCQ AI will Select 4 from 9 
presented above 

 

Input Diagram XX -
"Rank Top  Goals/ 
Desires by Level of 

Need. 

Output XVII - "Your 
Reality Matrix Focus 

Criteria Goals"

Input Diagram XXII -
"Reality Matrix- Plot 
Output Skills (Output 
XV) v Output Goals 

(Output XVII)"

Output XVIII "Your 
Reality Matrix" 

Assessment of 

User’s Individual Needs, 

Goals and Desires 

Assessment of 

User’s Individual Skills v 

Goals Reality Test 

KEY 

OUTPUT 

XVIII 

“Reality 

Dashboard” 



Categorization of Goals 
 

The classic profile of most busy people getting on with life is: 1- Improving health 

and well-being, taking exercise, and eating well as a day-to-day objective which 

might be being neglecting. 2- Nurturing personal and professional relationships 

as ‘work-in-progress’  something not planned for or the subject of set targets. 3- 

Intellectually, after graduation developing the mind, but restricted to what 

emerges in one’s business life. 4- Growing in spirituality possibly but most 

probably on the back burner. 5- Family, but as a busy businessperson, 

professional or even manual labourer on a taxing work schedule, Mr or Mrs 

Average only strives to spend as much quality time with their family, although 

most people are fully aware of the need to do more to strengthening one’s 

family unit. 
 

To offset this rather negative reality, the Needs/Goals/Desires Questionnaire 

must be designed to dig a lot deeper and Determine and Prioritize Real and 

Latent Personal Needs/ Goals in Life. Life goals are what Users want to achieve 

in the long run, and they’re much more meaningful than just ‘what needs to be 

accomplished day by day to survive’. Personal goals revolve around: 
  

• Self-development 

• Professional success 

• Family life 

• Life as a whole 
 

Intrinsic and Extrinsic Goals 
 

1. Intrinsic goals relate to emotional intimacy, personal growth, and helping 

others. They are aligned with needs as humans, reflecting inherent desire 

for self-knowledge and more fulfilling relationships. 

2. Extrinsic goals are more culturally defined and less about nature as human 

beings, encompassing things like physical appearance, social standing, 

status symbols, and wealth. 
 

Research suggests that intrinsic life goals meeting levels of need are related to 

greater happiness, self-actualization, vitality, and satisfaction with life, compared 

with extrinsic life goals.  
 

Intrinsic Life Goals satisfy the needs that stem from being human, including our 

psychological and self-fulfilment needs, as shown below in Maslow’s Hierarchy.  



 Maslow hierarchy of Needs  

 

 

However, evidence also shows that the content of our goals may be less 

important to our well-being than our reasons for pursuing them. Having the 

‘right’ reason for goal pursuit—irrespective of the aspiration itself, that is—has 

been found to contribute most to our well-being. “I want to provide financially 

for my daughters so they can live a more privileged life and not slaves to jobs 

they don’t love”. 
 

The Needs/Goals/Desires Questionnaire must cover the above categories and 

concepts and seek rankings of importance. Examples to set the scene are: 

  

 

 

 

“I want to be a spiritual leader, 

spread the word & help the poor 

and under-privileged” 

 

 

“I want to be President of my 
own company & a community 

leader” 

 

“I want to find true love and 

marry and raise a family” 
 

 

 
 

“I want to sign up my pension 

and life insurance policies” 
 

 

 
“I want to get a job and be able 

to pay my bills” 
 

 

 

 

 

 



General Examples: Personal Needs, Goals & Desires 

Intrinsic Life Goals might include: 

 

• Having a loving marriage or a trusting relationship with your partner; 

• Finding and keeping a healthy work-life balance, dedicating more time for 

friends and family; 

• Living with integrity, being honest and open with all your peers; 

• Inspiring others through sharing your beliefs; 

• Being a great listener encouraging others to turn to and follow you;  

• Being an expert in your field and using your knowledge to help others. 

 

Extrinsic Life Goals might include: 

 

• Owning the very latest Tesla car; 

• Becoming a millionaire; 

• Getting a big promotion or securing a senior position at work; 

• Securing the lead role in a movie; 

• Owning a small business; 

• Visiting every country in the world. 

 
Self-fulfilment Needs-based Goals in General, might include: 
 

• Being a Better Parent; 

• Becoming an inventor; 

• Being a successful entrepreneur; 

• Creating  personal brand; 

• Getting a degree;  

• Learning new vocational Job Skills. 

• Become Debt Free; 

• Increasing in Fitness; 

• Living Abroad; 

  



• Investing in Real Estate; 

• Becoming a Life coach/ Mentor; 

• Reach and Maintain Ideal Body Weight; 

• Learning a New Skill or Trade; 

• Learning a new Language;  

• Finding a more fulfilling Career; 

• Buying a House; 

• Saving Enough to Retire; 

• Changing/finding a new Partner; 

• Funding Children’s private Education; 

• Learning a Foreign Language; 

• Generate a Passive Sources of Income; 

• Decluttering Life; 

• Going on a world Cruise; 

• Researching Family Tree; 

 

Personality Development Goals might include: 

 

• Increasing Willpower;  

• Embracing Empathy;  

• Practicing Mindfulness; 

• Listening more Actively; 

• Becoming a more Well-Rounded Individual; 

• Caring Less About Others’ Opinions; 

• Improving Body Language; 

• Getting Along With Others;  

• Getting to Love Yourself;  

• Creating a Legacy to be Proud Of; 

• Avoiding Procrastinating;  

• Getting Recognized for Skills; 

  



• Becoming an early Riser;   

• Becoming More Proactive;  

• Mastering the Art of Conflict Resolution;  

• Generating Self-Confidence & Self-Esteem; 

• Learning How to Achieve Long-Term Goals; 

• Letting go of the Past;  

• Reading & Studying More;  

• Becoming More Resilient; 

• Becoming an Effective Manager of Stress;  

• Ignoring personal Limitation; 

• Sharing Oneself/ Transferer of Knowledge; 

• Becoming More Spiritual;  

• Becoming a decisive Decision Maker;   

• Working on growth of Mindset; 

• Becoming More Emotionally Intelligent; 

• Making a Difference as an Activist; 
 

Universal Desires that Drive Behaviour that might be added to, and analysed 
with, these criteria and categories include: 

• Acceptance, the need for 
approval 

• Curiosity, the need to 
learn 

• Eating, the need for food 
• Family, the need to raise 

children 
• Honour, the need to be 

loyal to the 
tradition values 
of one’s clan/ethnic group 

• Idealism, the need for 
social justice 

• Independence, the need 
for individuality 

• Order, the need for 

  
• Physical activity, the need for 

exercise 
• Power, the need for influence 

of will 
• Romance, the need for sex 
• Saving, the need to collect 
• Social contact, the need for 

friends (peer relationships) 
• Status, the need for social 

standing/importance 
• Safety, the need to be safe 
• Vengeance, the need to strike 

back/to win 
  



organized, stable, 
predictable environments 

Motivations that Drive Behaviour might also be included in the AI analysis:  
 

• Family- The motivation behind a drive toward family is strong in most 
loving people. It is driven by the natural desire to protect a spouse and 
raise children and is connected with an intrinsic feeling of love. 

 

• Honour- A lot of people have a strong moral and ethical code which they 
aspire to follow. A motivational drive for honour is fuelled by a desire to 
obey such moral codes and achieve an upstanding character. The intrinsic 
feeling breeds loyalty when one knows he/she has acted in ways that 
meets with the approval of the social group to which the individual wishes 
to belong. 

 

• Independence- The drive for independence has become stronger in every 
generation since the young become less reliant on their parents and move 
away from the family home. It is motivated by a desire for self-
reliance/autonomy. 

 

• Order- Despite a desire for more independence, this motivational drive is 
based on a desire for organization and routine in whatever new 
environment we find ourselves. In many ways, since man’s hunter-
gatherer and tribal past, this universal desire is important to maintain not 
only one’s physical safety, but also one’s well-being. The 
associated intrinsic feeling is stability. 

 

• Acceptance- The underlying motivation behind a strong desire for 
acceptance is also linked to social groups and communities where the 
individual desires approval and acceptance by peers. It extends beyond 
feeling accepted by family, friends, or co-workers. Another important 
component of acceptance involves self-acceptance.  

 

• Curiosity- Homo Sapiens survival has been down largely to its curiosity, 
and consciousness. The desire of curiosity represents a hunger for 
knowledge, followed by an intrinsic feeling of wonder or awe. It’s spiritual 
for some people. For many learning inspires passion, including a deep 
curiosity to understand oneself, others, and the wider world. 

 

• Idealism- This drive is thought to come from perhaps a forlorn 
hope/ desire for eutopia based on altruism or social justice everywhere. 
This motivational drive may be expressed behaviourally through taking 
actions to correct what appears to be unjust or through giving one’s time, 



energy, or goods to others who are perceived to be in need. Along with 
these behaviours comes an intrinsic feeling of compassion. Desires of 
reformers, helpers, thinkers, and peacemakers. 

 

• Money- Money throughout history has succeeded where Gods and kings 
have failed. Money has become the most universal and most efficient 
system of mutual trust ever devised, bridging all cultural gaps, which 
doesn’t discriminate on the basis of religion, gender, race, age, or sexual 
orientation. Humans seem to have an inbred extrinsic life desire for 
money, almost above all else. Since many cannot think of happiness 
without money, prosperity is very linked to happiness. For this reason, 
people love money and would do anything possible to possess 
more money so as to enjoy a happy life. 

• Experience- Some people are just driven to do things for excitement, 
experience, enjoyment, pride – ‘climbing a mountain because it is there’. 
 

From the above analysis and questionnaire responses, the User’s Reality Matrix 

Criteria Long List of 18 Needs, Goals & Desires would be drawn up: 
  

a) User’s Needs (Have to have) 
 

1 
2 
3 
4 
5 
6 

 
b) User’s Goals (Want to achieve) 

 
1 
2 
3 
4 
5 
6 
 

                              c) User’s Desires (Oh if Only I could) 
 
1 
2 
3 
4 
5 
6 



The Link between Desire and Need 
 

The ‘Goals and Desires’ are then shortlisted to 8 by Claude- AI  analysis of all the 
above, and ranked in order of the closest ‘Need’, according to the 8 levels below: 

 

 

Levels 1 and 2 are considered ‘Basic Needs’; Levels 3 and 4 ‘Psychological Needs’; 

5 and 6 ‘Self-Fulfilment Needs’ and Level 7 relating to the highest level of 

‘Transcendence’ and going beyond the self. 
 

 

Input Table 

 

Questionnaire or Other 

 

 

Basis of Selection 

Diagram XX- Rank Top 8 

Goals by Levels of Need 

Ranked by  Levels of Hierarchical 

Needs by Prioritization  

8 Selected and Ranked by 

Needs 1 to 8 

Claude AI-Derived User Reality Matrix Criteria Short List – 

 Goals & Desires” (based on user Levels of Needs) 

 

• Transcendence (Helping others to self-actualize)
8

• Self-actualization (Personal growth & 
fulfilment)Level 

7

• Aesthetic needs (Beauty, balance, form)
Level 6

• Cognitive Needs ( Knowledge, 
meaning, self-awareness)Level 5

• Esteem needs (Achievement, 
status, reputation)Level 4

• Love & Belonging Needs 
(Family, friends, work peers, 
community)

Level 3

• Safety needs (Security, 
law, stability, protection)Level 2

• Physiological Needs 
(Food, shelter, sleep, 
sex)

Level 1



Lower Levels of Hierarchical Needs 

Level Need Description Goal/ Desire 

1 Physiological Food, Money, 

Shelter 

 

2 Safety Stability, 

Protection 

 

3 Love & 

belonging 

Family, 

relationships 

 

4 Esteem Status, Role, 

Reputation 

 

5 Cognitive Knowledge, Self-

awareness, 

Understanding 

 

6 Aesthetic Spiritual 

awareness, 

Beauty 

 

7 Self-

actualization 

Self-fulfilment, 

Achievement, 

Personal growth 

 

8 Transcendence Spiritual 

Awakening, 

Enlightenment 

 

 

Higher Levels of Hierarchical Needs 

 
 

  



Forming the User’s Reality Dashboard 

 
 

Input Table 

 

Questionnaire or Other 

 

 

Basis of Selection 

Diagram XXII- Reality 

Matrix – Plot Output 

Skills v Output Goals 

AI will automatically Plot Skills v 

Goals by Level of Ability and Level of 

Need 

AI will Select 9 Priority Goals 

from Levels 8/7/6 and within 

Skills Levels 1-3.  

 

The purpose is to match the Users’ greatest ‘Desires and Dreams’ to their existing 

or inherent/latent/potential skills which may still be under-developed but 

developable based on core skills, passion, and a mission to follow a chosen path 

of Destiny. 
 

Having derived a Long List of perceived ‘Gifts, Abilities and Skills’; and then 

ranked the Top preferred 6 as a ‘Skills Set’, based on existing ‘Gifts and Abilities’, 

and ability to improve, they were ranked by AI from a Level 1 of Mastery to a 

Level 6 of basic novice current knowledge or ability.   
 

The Users then selected a Long List of their perceived ‘Needs, Goals and Desires’; 

and then AI ranked their Top 8 preferred ‘Goals and Desires’ based on ‘Level of 

Needs’ appropriate or achievable. The Lowest Level of Needs and often easier to 

achieve are those considered ‘Basic Needs’ and ‘Psychological Needs’; while the 

Higher Levels of Needs are often more difficult to achieve and relate to ‘Self-

Fulfilment, Enlightenment and Transcendence’ and basically going beyond the 

self to a higher awareness. These are invariably linked to what the analysis 

derived as ‘Higher or Primary Purpose in Life’. 
 

  



Reality Dashboard 

 

 

The Claude-AI analysis next Plots each of the Users’ 8 chosen Goals and Desires 

ranked by their Level of Need against the assessed Skills Set appropriate to each 

Goal and Desire – on “A Reality Dashboard”. From this diagrammatical 

representation, the AI outputs a shortlist the Top 4 Goals and Desires, ranked 

accordingly to the User’s current level of Ability. 

 

Goals & Desires (ranked according to Maslow’s Hierarchy of Personal Needs) are 

therefore plotted against Levels of the User’s current perceived Levels of Ability 

(ranked 1-6 from Mastery to Basic Knowledge). 

 

Then a shortlist Top 4 Goals and Desires, are derived, ranked accordingly to the 

User’s Desire/Level of Personal Need and current Level of Ability.  In parallel an 

‘Achievable Level’, is assessed based on the Claude- AI analysis, and on the basis 

of a potential programme of self-development, which will form part of the 

Claude AI-produced  “Destiny Road Map”.  

 

These aspirations will be featured in the Top Right-Hand Quartile of the 

Diagram/Graph. The latter will be included by AI as potential outliers based on 

Levels of Passion and provided the required Level of Competency/Ability is 

considered Achievable (ie. according to an ‘Artificial Intelligence based Reality 

Assessment’). Maybe Elon Musk always felt he wanted to colonise Mars for the 

benefit of humanity’s long-term survival? 

 

Input Table 

 

Questionnaire or Other 

 

 

Basis of Selection 

Diagram XXIII- Select Top 

4 & Plot Reality 

Dashboard 

          AI will provide MCQ of  

          Selected 9. 

AI will Select 4 from 9 

presented above based on 

MCQ ranking 
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Reality Matrix – 
 4 Goals/Desires 
6 Skills / Abilities 

 

 
 

  

 

Focus Goals & Desires 
 

1 

 

 

 

 

2 

 

 

 

 

 

3 

 

 

 

4 

 

 



2. DEVELOPING A LIST OF THE USER’S MOST VALUABLE 
IDEAS/DESTINY PYYRAMID 

 
To Develop the Claude-AI assessed Destiny Choices from the User’s Profile & 
MCQs 
 

 
 

(Using Questionnaire Outputs and Links to Claude-AI and available Enneagram 

Type Career and Relationship Databases and opted-in LinkedIn Social Network 

Sites) 

 

The Stages of the Claude-AI analysis must include: Building the User’s ‘Destiny 

Pyramid’; Developing a Destiny Choice Criteria; and Concluding a Destiny Choice. 

The ‘Apex’ of the Destiny Pyramid will likely be the User’s Ultimate Life Purpose 

& Legacy Goals; describing what the User feels is his/her life purpose and 

destiny. What legacy he or she wants to leave behind. The ‘Middle Ground’ of a 

Destiny Pyramid should focus on goals aligned with purpose achievable within 

10-15 years. To answer this the analysis needs to assess measurable goals that 

the User can set to achieve his/her life purpose in the next 10-15 years and set 

the scene for the ultimate goal. At the ‘Base’ - Current skills/abilities will have 

been identified that support current destiny goals. 

 

Current skills and proven abilities that the User already has that support the 

long-term destiny goals, will have been easily identified, and in terms of a career 

probably confirmed by analysis of the User’s existing LinkedIn profile. More 

subtle will be the skills assessed by Claude-AI that are identified as likely to help 

make the Users’ goals more credible. 

 

 
 
 
 
 
 
 
 



Reality Dashboard- Valuable Ideas 

Personal Profile- Top 4 Valuable Ideas 

 

Input Diagram XXIII 
- "Select Top 4 & 

Plot Reality 
Dashboard"

Output XIX - "Your 
4 Reality Matrix 
Focus Desires/ 

Abilities"

Input Table XVII -
"Other Peoples' 
Valuable Ideas 

(Examples)"

Output XXI - "Your 
Valuable Ideas List 

& Personality 
Developments"

Input Table XIII -
"Revisit Personality 

Matrix Focus 
Criteria"

Output XXII  - "Your 
Positive Personal 

Profile"

Input - "List Your 
Valuable Ideas & 

Personality 
Developments"

Output XXIII - "Your 
Top 4 Most Valuable 

Ideas & 4  
Personality 

Developments"

Assessment of 

User’s Individual Skills v 

Valuable Ideas & Areas for 

Personality Development 

Assessment of 

User’s Priority Valuable 

Ideas & Areas for 

Personality Development 

KEY 

OUTPUT 

XIX 

“Reality 

Matrix - 

Desires & 

Abilities 



Destiny Matrix- Personal Ikigai Model 

Destiny Prioritization- Personal Final Solution 

 

  

Input - "Rank Your 
Top 4 Valauble 

Ideas & Personality 
Recommendations"

Output XXIV -
"Your Destiny 

Pyramid"

Input  Diagram XXII 
- " Ikigai 

Enneagram Matrix"

Output XXV - "Your 
Personal Ikigai 

Model Sweet-Spot"

Input Table XXII -
"Ikigai Type 

Prioritization"

Output XXVI - "Your 
Real Destiny"

Assessment of 

User’s Personal 

Destiny Ikigai Model 

KEY 

OUTPUT 

XXIV 

“Destiny 

Pyramid” 

KEY OUPUT 

XXVI 

“Destiny 

Selection” 

Assessment of 

User’s Real Destiny 

 



 
 

 

Input Table 

 

Questionnaire or Other 

 

 

Basis of Selection 

Table XVII- Other 

Peoples Valuable Ideas 

150 Random Ideas as examples to 

browse and click. 

Browse and Select 2 max or a 

POV input 

Table XXI Long List of 20 

Valuable Ideas 

See ‘Valuable Ideas Selection 

Business Criteria’  

See ‘Valuable Ideas Selection 

Business Criteria’  

 

The Claude-AI analysis will have to assist the User in identifying ‘Valuable Ideas’ 

that are achievable, meaningful, and purposeful – not pipe dreams. But if there 

is no ‘Passion’ behind Users’ ‘Most Valuable Ideas’ - they will unlikely define 

their ‘Real Destiny’ or ‘Mission’ in life- but are more likely to reflect their chosen 

Profession or Vocation to-date (ie. their LinkedIn profile so far). ‘Valuable Ideas’ 

will be inextricably linked in some way or other to the four focused ‘Goals and 

Desires’, the 6 ‘Core Skills and Abilities’ and the areas for personal improvement, 

ie. ‘Personality Recommendations’ which have been the key output of the 

MCQ/AI analysis up to this point.  

 

But if Valuable Idea(s) are to become a User’s future ‘Vocation and Source of 

Income’ as well as his/her ‘Reason for Being’ – then they will need to satisfy all 

four components, described by the ‘Ikigai Reality’. Ikigai is the union point of 

four fundamental components of life: passion, vocation, profession, 

and mission. In other words, where; what you love meets what you are good at, 

meets what you can be valued and paid for meets that which the world needs. 
 

So, while not subduing passion, the AI Guide should highlight certain pointers, 

in terms of ‘Features of Valuable Ideas’: The Ikigai Sweet Spot, Originality, 

Counter-Intuitive, Ease of Understanding, Marketability, and Personal 

Uniqueness. 

 

 

 

 



Features of Valuable Ideas 

 

 

Ikigai- The point of union of: Passion, Mission, Vocation, Profession. 

Originality- Originality is probably one of the most important factors in making 

an idea valuable to you, not being mundane, more of the same. 

Counter-Intuitiveness- An idea immediately becomes far more valuable if it is 

counter-intuitive, ‘thinking outside the box’. 

Ease of Understanding- A valuable idea can usually be summarized and 

transmitted easily, even if complex in its design. 

Marketability- Research what people actually want to buy and then create 

something for that target market. 

Personal Uniqueness- Based on User’s 4-selected goals and desires and 6-skills 

and abilities, and 2- personality traits with areas for personal development.  

 

 

With regards to the latter (2- areas for personal development) Claude-AI would 

derive these from analysis of the User’s goals, desires, skills, personality type, 

virtuous traits (virtue, holy idea, basic desire, level of liberation, level of 

psychological capacity, level of social value & contribution), value base (higher 

purpose, saving grace, sacred cows, home truths)  



Selection of 2 Personality Recommendations 

            

 

 

 

 

 

 

 

1) Your Personality Development (Personal Betterment) 

 

         

Personality Type Characteristics

•1. Virtue             ________

•2. Holy Idea       ________

•3. Basic Desire  ________

Personality Traits (Healthy Levels Of 
Development)

•1. Level of Liberation                                    __________

•2. Level of Psychological Capacity              __________

•3. Level of Social Value & Contribution     __________

• 2 Personality 
Recommendations

• -----------------------

• ----------------------
Higher 

Purpose

-----------

 

 

 

 

 

 

• 2 Home 
Truths

• ----------------

• ----------------

• 2 Sacred 
Cows

• --------------

• --------------

• 2 Key Universal 
Life Messages

• ------------------

• ------------------
Personality 

Type

---------

Personality 
Wing

---------

Saving 
Grace

-----------

Higher 
Purpose

-----------



 Seven Dimensions of the Features of Valuable Ideas 

Destiny, fulfilment, happiness, and purpose will normally come when a User is 

improving him or herself; living up to personal values; doing what is natural for 

his/her personality type when at its best; delivering on core goals and desires; 

doing something he/she is passionate about, good at, and that helps others: and 

the idea should be special, simple, and viably successful. 

The Claude-AI analysis behind the Users’ long-list selections of ‘Valuable Ideas’ 

should therefore be designed to tick the following boxes: 

First- Focus only on ideas that are: 

• Original 

• Intrinsically easy to understand if not implement 

• Maybe counter-intuitive 
Second- Focus only on ideas where the Users’ involvement entails doing: 

• Something they are passionate about 

• Something they are good at 

• Something that helps others  
Three- Focus only on ideas that relate directly to the Users’ Personality Goals, 

Desires and Skills Set:  

• User’s 4 selected Goals and Desires 

• User’s 6 declared Core Skills and Abilities 
Four- Focus only on ideas that best match the User’s natural Personality 

Characteristics and Traits at Healthy Levels of Development: 

• Virtue 

• Holy Idea 

• Basic Desire 

• Liberation 

• Psychological Capacity 

• Social Value & Contribution 
Five- Focus only on personal value drivers and ideas that truly deliver, 

recognise, accommodate, and capitalise on the User’s own ‘Personal Values’ 

Set. This is based on the earlier AI-assisted analysis and outputs on: 

• Higher Purpose 

• Sacred Cows 

• Home Truths 



Six- Focus on ideas that will make the User a better person by addressing 

his/her: 

• Selected key Personality Recommendations 

Seven- Focus on the Healthy Traits to the User’s Enneagram Personality Type 

and highest level of development-  

➢ Type One- Tolerance and Serenity 
➢ Type Two- Altruism and Humility 
➢ Type Three- Genuineness and Truthfulness 
➢ Type Four- Creativity and Emotional Balance 
➢ Type Five- Discovery and Understanding 
➢ Type Six- Courage and Self-Affirmation 
➢ Type Seven- Gratitude and Sobriety 
➢ Type Eight- Magnanimity and Self Control 
➢ Type Nine- Fulfilment and Action 
 

Valuable Ideas Long List 
 

 “Other Peoples’ Valuable Ideas” can possibly be used as prompts, but the Users 

should be encouraged to generate their own, checked by Claude-AI against the 

prior criteria, and categorized as such in the long list of 20 selected: 



150 Example AI-generated random Valuable Ideas 

Turn Professional 

Golfer 

Set up a Coach 

Business 

Give up Job & 

Care for Kids 

Become a Private 

Investigator 

Drop out of Uni 

and Do my Thing 

 Shopping Service 

for the Old 

Make my Worst 

Enemy my Friend 

Retire to a 

Cheaper Country 

Become a Space 

Tourist 

Sack Under- 

Performing Staff 

Establish a Golf 

Society 

Found a 3rd World 

Private School  

Become an Organ 

Donor 

Be a Community 

Leader 

Convert / Become 

a Muslim 

Float my Business 

on Stock Xchge 

Tell my Mom I 

love Her 

Patent my Best 

Idea 

Leave my Job & 

Become a 

Teacher 

Set up a Mobile 

Car-Wash 

Business 

Become a Free 

Mason 

Campaign for 

Women’s Rights 

Form a 

Translation 

Service 

Coach a Football 

Team 

Find a New 

Partner in Life 

Help Reform Ex- 

Convicts 

Leave the City & 

Become a Farmer 

Learn a Foreign 

Language 

Forgive Promote Gay 

Rights 

Become a 

Magistrate 

Buy a Bar in 

Spain 

Travel the World 

with a Message 

Import Super 

Foods to UK 

Start a Pet 

Business 

Crowd Fund my 

Charity Idea 

Set up a Band Become an On-

Line Lawyer 

Establish over 65 

Dating Agency 

Do Ayahuasca in 

Brazil 

Set-Up Home 

Based Catering 

Business 

Buy my 

Grandkids a home 

each 

Leave my Abusive 

Husband 

Buy myself a 

Motor Bike 

Become a Mentor 

to a friend 

Create an Affiliate 

Marketing 

Program 

Beat my 

Depression 

Go Home 

Adopt a Child 

from Colombia 

Liquidate all my 

assets 

Write a Book  Become a 

Samaritan 

Do a Master’s 

Degree 

Blackmail a Bad 

Man 

Give up Alcohol & 

Drugs 

Become a 

Buddhist 

Declare myself 

Gay 

Set up Woodwork 

Shop 

Establish my own 

Architectural Firm 

Plant Trees 

Lead My Own Life Leave my Job & 

My Wife 

Become Green 

Peace 

Campaigner 

Arrange Car Boot 

Sales 

Have sex more 

often 

Buy Shares in 20 

Companies 

Re-Marry my Ex Print On-Demand 

T-Shirts 

  



Form a Leer Jet 

Timeshare 

Buy a Tesla 

Electric Car 

Develop my own 

YouTube Video 

Lead a Workers 

Union 

Whistle Blow on 

something 

serious 

Get into Religion  Become a Single 

Dad 

Design Apps for 

Kids 

Give more to 

Charity 

Work Double 

Shifts for a Year 

Set up a Student 

Exchange Idea 

Set up an Auto 

Repair Franchise 

Sell my Business 

& Disappear 

Write Music & 

Songs 

Set up an Atheist 

Cult 

Become a UN 

Ambassador 

Travel a year in a 

Campervan  

Lead a Revolution 

in my Country 

Work in a Hospice Fight Corruption 

Worldwide 

Down-Size in Life Offer Post Natal 

Services 

Become a 

Political Activist 

Go back to 

College 

Expose a 

Paedophile 

Donate to Cancer 

Research 

Set up Home 

Improvements 

Firm 

Design & Sell 

Clothes On-Line 

Create On-Line 

Lectures 

Dedicate my Life 

to my Kids 

Go On Holiday 3 

times a year 

Become a 

Jehovah Witness 

Swap Jobs with 

my Husband 

Get into the 

Swingers Scene 

Market 

Companies 

Become an 

Investment Angel 

Become an Actor Learn to Meditate Change my Sex Take better Care 

of Myself 

Save the Planet Make lots of 

Money 

Put myself First Put my Wife First 

Merge my 

Company 

Join the Army Change Careers Lose Weight & 

Find a Wife 

Run for President Take up Yoga Re-habilitate 

Prostitutes 

Move into the 

Countryside 

Develop YouTube 

Videos for Others 

Set up a Charity Retire Early Hit Someone 

where it hurts 

Be Good Be Kind Be Silly Be Serious 

Be Creative Be Tolerant Be Thoughtful Be Outrageous 

Just Do It Swallow my Pride Be Brave Go Sober 

Go Beyond my 

Ego 

Have Faith in 

Myself 

Ignore what 

people Say 

Be my Own 

Woman 

Never Give Up Study Philosophy Be Spiritual Harm No one 

Trust More Love Everyone Give more Judge Less 

Take up Golf Become a Public 

Speaker 

Give my Money 

Away 

Save and Invest 

More 

 

 

 

 

 

 



User’s Valuable Ideas Long List  

(Categorized by AI) 

 

 

 

 

  

 



 CRITERIA BASE VALUABLE IDEA 

1 Original & Easy to 

Understand 

COMMON SENSE  

2 Counter-Intuitive DIFFERENT  

3 Passionate Interest 

in It 

IKIGAI  

4 Good At It IKIGAI  

5 Demand & Can Get 

Paid For It 

IKIGAI  

6 Helps Others IKIGAI  

7 4-Goals & Desires 

Matches 

INPUT  

8 6-Skills Matches INPUT  

9 Virtue Match PERSONALITY TRAITS  

10 Holy Idea Match PERSONALITY TRAITS  

11 Basic Desire Match PERSONALITY TRAITS  

12 Level of Liberation PERSONALITY TRAITS  

13 Level of 

Psychological 

Capacity 

PERSONALITY TRAITS  

14 Level of Social 

Value 

PERSONALITY TRAITS  

15 Higher Purpose VALUE BASE  

16 Saving Grace VALUE BASE  

17 2-Sacred Cows VALUE BASE  

18 2-Home Truths VALUE BASE  

19 2-Personality 

Recommendations 

PERSONALITY DEV  

20 2- Other People’s 

Ideas 

WILD CARD  

 

Claude-AI next task is to design the steps to create /build a 

 ‘Destiny Pyramid’ 
 

 

Input Table 

 

Questionnaire or Other 

 

 

Basis of Selection 

Destiny Pyramid 8 Ideas 

(4Desires/4Personality) 

No MCQ / Ikigai Table XII /AI Analysis  

 

The Output is an unfocused List of 20 Valuable Ideas. The aim then is to use all 

the prior Claude-AI analysis to select 4 most Valuable Ideas ranked by 



Goals/Desires/Skills and 4 most Valuable Ideas ranked by suitability for the 

User’s Personality Traits/Value Base & Focus for Personality Development. From 

this analysis will be derived to define a personal destiny and on what Valuable 

Idea it will be based. The first are what the individual knows he or she really 

passionately wants to do,  and can do – while the latter represent what he or 

she knows deep down that she or he ought to do, and therefore must do. 

 

Basis of the Claude AI-Analysis/ Selection Criteria 

 

 

 

 

  



Claude AI-Analysis 

 

 

 

 

 

  

Personal 

Inner-Callings

Saving Grace

'..............'

Key Universal 
Lessons/ Mission 

Statements

'.................'

'................'

Priority Sacred Cows

'....../..........'  

Higher Purpose

'....................'

Home Truths

'.............'

'.............'

Key Personality 
Recommendation

'...................'

'..................'

 

Goals & 

Desires 

‘………….;……… 

………………….. 

……………..;…… 

…………………;…… 

…………………’ 

 

 

Valuable 

Ideas 

‘………………….; 

………………………; 

…………………….; 

…………………….;…

……………….’ 

 

 

 

 



User Destiny Pyramid – Selection Criteria 

  

BASED ON:  

 

PRIMARY & SECONDARY PURPOSES IN LIFE: 

 

‘…………………………………………………. 

………………………………………………..’ 

RANK:  

 

DESTINY PYRAMID PRIORITIES/ IDEAS: 

 

-‘……………………………………………….. 

……………………………………………………. 

……………………………………………………… 

………………………………………………’ 

 

 

 

PERSONALITY DEVELOPMENT IDEAS: 

 

 

‘……………………………………………….. 

……………………………………………….. 

………………………………………………… 

……………………………………………….. 

………………………………………………….. 

…………………………………………………. 

…………………………………..’ 

 

 

'.........................................................

....................................................'

'....................................................

.............................................'

'.............................................................

.................................................'

'.......................................................

...................................................'

'.....................................................

...........................................'

'................................................................

..............................................'

'..........................................................'

'.........................................................

.........................................' 

_________________________________________________________________ 

INCLUDE: 

ACTION REQ’D 

Range of Destiny Choices 



Claude AI-application of the Ikigai Analysis in Destiny Choice 

 “The AI- Corrective Ikigai Model” below highlights the Corrective Measures 

around the Ikigai used to align Destiny with Purpose Personality and Ability. 

 

Steps 

  

 

1.Focus on User 

 

LIFE PURPOSE 

 

And What you Want 

from Life 

3.Focus on User 

 

INTELLIGENCE 

& 

EDUCATION 

 

Development of 

Skills & Abilities 

2.Focus on User 

 

PERSONALITY 

& 

CHARACTER 

 

Development of 

Contribution to the 

World 

4.Focus on User 

 

LIFE DESTINY 

 

And Pursue your 

Valuable Ideas 



 

Top 8 Ranked Most Valuable Ideas & Related Personality Developments 

 (Final Selection) 

Primary                                       Secondary 

  

4 Ranked

' Most Valuable Ideas'
4 Most Important related

'Personality Developments'



User’s Claude AI-assisted selected Destiny Choice 

 

                                   

  

Claude-AI helps the User decide Where his/her Heart really lies 



DEVELOPING/MONITORING PERSONALISED AI- DESTINY 

PROFILE AND DESTINY ROAD MAP 
 

The Final Claude AI-Report for Users will give the in-depth analysis and ability to 

monitor over time. 

 

 

Final AI Feed-Back Review 

 

 

 

 

 

 

 

 

 

 

Input -

" Linkedin Profiles"

Output  -

"Claude-Ai produced Personal 
Profile"

Output XXVII- " Final 
Feed-Back on Real 
Destiny & Personal 

Final Solution"

Assessment  

Of User’s Destiny  

Choices &  

Choice Criteria 

External Personality Partner 

Compatibility/ Lifestyle 

Databases 

 

KEY OUTPUT XXVII 

“AI-Created 

Destiny Choice  

& Personal Profile “ 

 

Input - 

“ Career  Matches/Suitability 

Checks” 

 



 

The Crux of the Value of the Claude-AI Personal Profile,  

enabled onward AI-chatbot Interface  

 

 

Overall Market Offering:  
 

The Market Offering will be based on the User completing the detailed on-line 

AI ‘Personal Assessment Test’ of 60 (-120) minute duration, for a one-off charge, 

including the LinkedIn profile  integration, and Claude-AI assessed and 

generated - Personal Profile.  

 

Incorporation of LinkedIn Profile: 
 

The online MCQ Questionnaire and AI-Prompting will require careful Design to 

maximise the relevance of all Inputs/Outputs. With the user's permission, 

connecting to the LinkedIn profile (via an API) will add significant context about 

who Users are and what they care about. This allows for an enriched perspective 

when advising on potential purpose-aligned life and career paths. Relevant 

profile details would be incorporated appropriately into the integrated 

summary. 
 

• Pull work history details to pre-populate the experience section of the 
questionnaire. This saves time and ensures accuracy. 

• Use the user's profile summary to gain additional insight into their skills, 
interests, goals, and personality. 

• Reference listed certifications, volunteer work, organizations, and causes 
to further understand talents and values. 

• Check endorsements and recommendations to help identify strengths 
peers have recognized. 

• Look at connections to find shared links that may reveal networking 
opportunities related to aspirations. 

• Review publications, projects, and presentations to highlight relevant 
achievements. 

• Scan job titles over time to assess career progression and shifts. 

• Examine types of companies worked at to gauge work culture 
preferences. 

• Note education details like major and degrees earned. 
 



The Personal Profile and Destiny Road Map Creation & Monitoring: 
 

The Final Feed-Back will give related Comment on Selected Real Destiny and 
Destiny Road Map- relevant to all Inputs/Outputs. 
 

The Personal Profile will be cross analysed by Claude-AI to enable it to act as a 

‘catalyst and collaborator’ during the process of shaping the individual’s own 

path, in future dialogue/advice seeking, based on: 
 

• Personal Circumstances 

• External Opportunities 

• Individual Values 
 

In the production of the User’s Personalised Profile and Destiny Road Map 

report, Claude-AI will use its natural language processing and optimization 

algorithms to: 

• Generate a set of potential life purpose statements aligned with the user's 

passions and values 

• Provide customized legacy goal options based on motivations 

• Develop credible 10–15-year plans to achieve each legacy goal 

• Match skills and abilities to action steps for each plan 

• Prioritize and sequence action steps based on dependencies 

• Produce personalized destiny plans in different focus areas (career, 

relationships, self-actualization etc) 

 

The User’s ownership of both his or hers Personal Profile and Destiny Road Map 

will allow a far more informed interface with AI- Chatbots in future. 

While each Personal Profile will be bespoke according to the analysis of 

MCQ/POV inputs, it is expected that certain character traits and abilities and 

passions (according to the identified Enneagram Type) will be common and 

checked against the following general areas of commonality: 

Destiny Strategies/Life Paths (Traits/Abilities/ Desires/Role Model) 

Based on key character traits, abilities, and desires mapped by Enneagram 

personality type, here are some general comments and key considerations for 

each type. The comments also highlight some potential pitfalls, focus areas and 

key decisions each type  may need to consider as they navigate their preferred 



life path in terms of both career and personal arenas. Self-awareness is key to 

making conscious choices. 

1. Integrity, Technical, Family: Pursue a technical career that aligns with your 

strong ethics (e.g. engineer, scientist, accountant). Prioritize family values and 

responsibilities. Don't compromise your principles for career gain. Find an 

ethical organization that values your skills. Make time for family amid work 

demands.   

2. Empathy, Communication, Spirituality: Consider a caring profession (e.g. 

counsellor, social worker, clergy). Develop emotional intelligence. Explore 

spiritual practices. Leverage your listening skills in counselling/coaching roles. 

Practice mindfulness to reduce burnout. Share your spiritual discoveries. Type  

3. Accountability, Achiever, Career: Find a results-driven career you can 

excel in (e.g. business, law, athletics). Maintain high standards. Keep advancing 

professionally. Be mindful of workaholism - success requires balance. Build a 

family/social support system. Mentor others as you advance.  

4. Curiosity, Creative, Adventure: Unleash your creativity in 

artistic/innovative fields. Seek work that allows travel/exploration. Embrace an 

unconventional lifestyle. Resist getting bored or restless - continually explore 

new outlets. Save money for travel/experiences. Don't sideline relationships.  

5. Resilience, Analytical, Knowledge: Build expertise in an analytical domain 

(e.g. research, data science, academia). Cultivate grit to overcome challenges. 

Continuously learn. Have patience - expertise takes time. Build practical skills 

beyond theory. Apply knowledge to help others.  

6. Compassion, Loyalist, Community: Set boundaries - Serve others through 

social impact work or public service. Be a committed team player. Strengthen 

your local community. you can't pour from an empty cup. Join organizations 

aligned with your values. Rally others to causes.  

7. Adaptability, Enthusiast, Creativity: Embrace variety, pursue an 

entrepreneurial or multifaceted career. Channel energy into passion projects. 

Remain open to change. Finish what you start before moving to new projects. 

Develop financial discipline. Embrace routines amid spontaneity.  

8. Humility, Challenger, Activism: Fight for what you believe in through 

activism or advocacy roles. Question authority. Stay grounded through spiritual 

practices. Check your ego - fight the cause, not individuals. Build strategic allies 



and resources. Practice self-care amid struggles. Type Role Model - Jane Fonda 

(Outspoken activist, confronts norms, spiritually grounded) 

9. Authenticity, Peacemaker, Wellness: Prioritize work that aligns with your 

values. Resolve conflicts diplomatically. Focus on holistic health and work-life 

balance. Don't people-please at your own expense. Voice your needs clearly. 

Lean into discomfort to grow. Inspire through your example 

 

The Future AI Personalised Chatbot Interface: 

The ‘Personal Profile’ must be designed so it is suitable for sharing with AI-

chatbot via APIs, once approved by the User. The details contained in the 

‘Destiny Plans’ will however be private to the User unless opted to share. 

Nevertheless, the data from both can be shared securely (anonymously) with AI-

Chatbots (directly or via Destiny-Gram), so that subsequent chat conversations 

can be more personalized, with AI acting as a personal mentor, building on the 

context of the provided details.  

To achieve this in an optimal way the Programmer must consider: 

• The Format - Create the profiles in a format suitable for sharing 

separately. 

• Detail - Include specifics that would be relevant for career/life advice but 

only details the User is comfortable in sharing. 

• Security/ Consent - If storing or sending any sensitive info, use of 

encryption and secure sharing platforms. Where access is given, confirmation 

that the info will be used exclusively for advising and chat/ discussions, and that 

the data won't be retained or shared and will be anonymous and not contain 

names and contact details. 

The comprehensive Personal Profile and Destiny Report once formulated will 

encompass various aspects of an individual’s identity that once shared with AI-

Chatbots  will help the Users engage in informed chat and make informed 

decisions about their professional and personal lives, based on better-informed 

advice.  

  



Future Website Premium Services: 

The output that would have been provided in the form of an interactive 

dashboard in the Destiny Road Map would be monitored and adjusted over 

time. Users could subscribe to future website Premium Services to: 

• Browse and select their preferred legacy goals 

• View destiny plans for each goal with sequenced action steps 

• Get reminders and track progress on action steps 

• Request additional legacy goal and plan options from the AI 

• Have the system reassess plans periodically based on updated 

skills/priorities 

The full range of future Premium Services that could be provided as add-ons, 

include: 

1. The Extra Online proprietary Services (described above) in Destiny 

Mapping/Monitoring, Personal Growth and Assessments tools, as 

extensions to the initial AI-generated Destiny Mapping Report and 

Personal Profile generated on signing up and completing the detailed 

online questionnaire. 
 

2. Extra Online proprietary Services in assistance with Ideas Generation, 

Career Planning, Job Hunting, Networking, Dating and Match Making. 
 

3. Provision of Human Advisors/ Counsellors/ Mentoring as well as informed 

AI-Chatbot Prompting  to guide users on their destiny journeys.  
 

The key will be in ensuring the Claude-AI's recommendations and plans align 

with the user's unique passions, abilities, and motivations, as they might change 

over time. The Website Designer would need to expand on these  elements of  

high-level description. 

The overall purpose and raison d’etre of Destiny-Gram will be to assist Users 
understand themselves, share their profiles, and make informed decisions about 
their professional and personal lives, ultimately guiding them in setting their 
own paths and defining their destiny in terms of: 
 

• Self-Awareness: Reflecting upon personality, values, skills, desires, and 
aspirations fosters self-awareness, allows individuals to gain a deeper 
understanding of their strengths, weaknesses, and areas for growth. 

 



• Goal Setting: With a clear understanding of attributes and aspirations, 
individuals can set meaningful goals aligned with their values and 
passions.  

 

• Career Planning: By identifying their skills, competencies, and 
professional interests within the comprehensive profile, individuals can 
align their career choices accordingly. They can explore job opportunities, 
industries, or paths that resonate with their profile, far deeper than 
existing social network sites. 

 

• Personal Growth and Development: Individuals can leverage self-
awareness to pursue learning opportunities, acquire new skills and 
develop themselves personally and professionally. 

 

• Decision-Making Support: Individuals can refer to their comprehensive 
profile to ensure alignment with their values, desires, passions, and long-
term aspirations, serving as a guiding framework, helping individuals 
make decisions that are in line with their authentic selves. 

 

• Personal Fulfilment: By consciously shaping their lives based on their 
comprehensive profile, individuals have the potential to experience a 
greater sense of fulfilment and purpose. They can make choices that align 
with their true selves, leading to a more satisfying and meaningful life 
journey, discovering their real destiny. 

 

The future network once established with a critical mass of Users will represent 
a community passionate on self-actualization and assessment of their destiny 
options empowering all of the above. The target Users will include, although not 
be limited to: LinkedIn Users. high school and university students, mid-career 
disgruntled employees considering a career change, people going through 
personal life changes (eg. bereavement, divorce, redundancy, illness), and 
retirees. 
 
Future Networking Functionality: 
 

The future social network created would provide the space, without crowding, 

for individuals to express their desires, goals, and ambitions, helping them 

connect with potential employers, partners, or like-minded individuals or 

opportunities that align with their personal growth and fulfilment. The Platform 

affords the users the opportunity to connect (using AI-assisted search facilities) 

with a supportive community of individuals who share similar goals and 

interests, facilitating collaboration, mentorship, and networking within the 

platform. Moreover, such a profile would go beyond static information and 



provide a deeper understanding of a person’s unique qualities and aspirations. 

Development of such features will more likely be undertaken by a future Global 

Strategic partner, once established (like LinkedIn or Claude Anthropic AI). 

In terms of specific future networking functionality implementation 
considerations: 
 

• Data sharing Will require informed consent and transparency from Users  
• Profiles’ full details will need to be accessible only by invitation and 
secured to protect privacy until access to full details consented. 
• Features should avoid reinforcing biases or over-generalizations based on 
personality types. 
• Pathways for exist for users to control information shared publicly vs 
privately. 
• Guidelines and controls to prevent misuse and maintain positive 
community must be robust. 
 

Overall, the concept will require careful design by the Programmer to 
responsibly harness personality data while prioritizing User agency, ethics, and 
positive impact. The aim is that the future network facility should offer intriguing 
potential to connect people seeking purpose and growth in an uplifting way – 
not casual or unsolicited exchanges, as is the case with many global social 
networking sites. 
 

In addition to collaboration, mentorship, and general networking , the 
networking facilities will serve multiple focused purposes, including job hunting, 
dating, , idea creation, and seeking financing/investment. Here are a few specific 
tasks people might use their online Personal  Profile and Networking function 
for, for consideration of inclusion by the Website Designer: 
 

• Interest Groups: Building professional networks is crucial for personal and 
career growth. An online profile that highlights an individual's skills, 
experiences, and aspirations can serve as a powerful networking tool. It 
enables professionals to connect with others who share similar interests, 
expertise, or career goals. By showcasing their passions, desires, ideas and 
future plans, individuals can attract opportunities for collaborations, 
mentorship, investment, and knowledge exchange. 

 

• Ideas Creation: Online platforms that facilitate idea-sharing and 
collaboration between individuals or interest groups will become 
increasingly prevalent. By having a detailed profile that outlines an 
individual's skills, expertise, and areas of interest, Users can find like-
minded individuals to brainstorm and collaborate on new projects or 



ventures. These profiles serve as a repository of knowledge and 
capabilities, fostering creativity and innovation by connecting individuals 
with complementary skills and shared passions. 

• Job Hunting: Personality and Character will stand for more than ever 
before in the future of employee selection. An online profile that provides 
a holistic view of an individual's personality, character traits, and career 
goals can help employers assess the suitability and cultural fit of potential 
candidates. Such personal information will not just be an ‘add-on’ to work 
experience  and education information provided on career networking 
sites like LinkedIn.  

 
• Dating: In the realm of online dating, individuals are seeking more 

meaningful connections beyond surface-level information. A 
comprehensive profile that goes beyond superficial details allows people 
to express their genuine personalities, spirituality,  interests, and long-
term aspirations. It helps in attracting like-minded individuals who 
resonate with their values, passions, and life goals. Such profiles create a 
stronger foundation for establishing deeper connections and potentially 
finding compatible partners, than traditional dating websites, or social 
networks. 

 
 

It will be of paramount importance to avoid any misuse in pursuit of all the 

above objectives, and properly controlled and policed. 

Claude-AI/Programmer should be aware of the potential to use the website 

for future networking, while understanding that the MVP ‘Pilot Project’ will 

be to concentrate on the Personal Profile generation feature only, which will 

be available to Users to share with AI-Chatbots themselves. 

 

 


