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Entrepreneurs Cope With Failure.

7 Rules To Start a Successful Business,
According to Ramit Sethi.

Entrepreneurs



Table of Content

Featured Story — Financial Planning for
Entrepreneurs Pg 3

4 Key Strategies to Help Entrepreneurs Cope
With Failure Pg 15

Sam Walton — Pioneer Pg 25
Meet Jessie James Decker Pg 39

7 Rules To Start a Successful Business,
According to Ramit Sethi Pg 46

About BBV2M LLC Pg 57

About Entrepreneur’s World

Welcome to Entrepreneur's World by BBV2M-
Media.

Our information is designed to give insight and
motivation to current, future and anyone with
interest in being an Entrepreneurs. Stories,
advice, quotes and anything that can help you
be the best entrepreneur you can be.

BBV2M-Media is a product of Brothers Brooks
Vision 2 Mission LLC.
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* Running a small business
comes with its fair share of
challenges, but one of the most
crucial areas that can determine
your success, or failure is effective
financial planning. For
entrepreneurs, financial
management is not just about
making profits but about ensuring
that their business remains
sustainable and thriving over the
long term. This article explores key
tips for small business owners on
how to plan their finances
effectively, manage cash flow, and
secure their financial future.



ortance of Financial Planning for
reneurs

planning is the cornerstone of any
‘business, especially for entrepreneurs
ghavigate a myriad of financial

. Without a clear plan, business owners
|nd themselves struggling with cash flow
s, overspending, or lacking the resources tc
er economic downturns. Entrepreneurs
joritize financial planning are better

ed to make informed decisions that
support growth, mitigate risks, and ensure
stability. A well-structured financial plan not
ielps in day-to-day operations but also

he stage for long-term prosperity.
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Understanding Cash Flow Management

One of the most critical aspects of financial
Iannmg for small business owners is cash flow
management. Cash flow is the lifeblood of any
business, as it dictates whether a business can pay
its bills, invest in growth, or handle unexpected
CASH FI_OWJenses. Entrepreneurs must track their income
and expenses meticulously to ensure they are
always aware of their cash position. This requires
implementing systems for invoicing, tracking
__payments, and monitoring receivables. A clear
¢ Understanding of cash flow helps business owners

~avoid cash shortages, which can derail their
i I ., operations and even lead to bankruptcy. By
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| | forecasting cash flow regularly, entrepreneurs can
/ anticipate financial gaps and plan ahead.




Budgeting: A Crucial Strategy for Small
Business Success

Budgeting is an indispensable strategy that allows
small business owners to allocate resources
efficiently and prioritize spending. It helps
%rep‘réneurs track both fixed and variable costs,
~ 3¢ enstming that no financial leaks are left
»  unchecked. A detailed budget enables business
= owners to identify areas where they can cut costs
or reallocate funds for better growth
opportunities. Effective budgeting also provides
the clarity needed to make strategic decisions,

— whether it's hiring new employees, investing in
B U D Gmdrketing, or expanding operations. By setting
: “realistic financial goals, entrepreneurs can achieve

operational efficiency while minimizing financial
stress.



The Role of Savings and Emergency Funds

,"‘ency funds are equaIIy important in
rdmg the future of a busmess

:_.,-';gr_j‘éxp-ected expenses. A well-maintained
>1’5._:‘,-.A{éme.r'gency fund can act as a safety net in

or it's covering unexpected repalrs ora
-Ies month, having a buffer in place

es that operations continue smoothly
hen things don't go according to plan.
ount of their emergency fund to ensure it

Is adequate for their specific industry and
Whiicinace Mmndeal



- 74 N
. Tax-Planning: Navigating Small Business
L & Tax Obligations
“Tak pﬁnning Is a vital component of financial

planning for small business owners. Entrepreneurs
~ "must understand their tax obligations, which can
~ varybased on their business structure, location,

~ and industry. Effective tax planning helps
® Minimize liabilities by taking advantage of
ductions, credits, and other strategies that
~reduce the overall tax burden. This includes

- keepi;‘ detailed records of business expenses,

s und ding allowable deductions, and timing
~ Income and expenditures strategically. A proactive
| proach to tax planning ensures that




nt Planning: Securing Your Future

neurs often focus on the immediate needs
Ir business and may overlook their long-term
ancial security. However, retirement planning is a
crucial aspect of financial planning that should not
be ignored. Unlike employees who often have
sponsored retirement plans, business

l - \( e/ oWwners must take the initiative to establish their owi

Z 2 retir t Savings. Options such as SEP IRAs, Solo

d traditional IRAs allow entrepreneurs to
e for retirement while benefiting from tax
advantages. Securing your financial future is just as
iImportant as ensuring the success of your business,
and with the right planning, entrepreneurs can retire
comfortably without financial worries.



SWeraging Professional Financial Advice

it is possible to handle certain aspects
ncial planning independently, seeking
ional financial advice is highly
nended for entrepreneurs. Financial

; can help small business owners

| 2 complex financial decisions, from

ax planning to investment strategies. A
financial advisor can also assist in building a

rt guidance, business owners can make
er financial choices, avoid costly

mistakes, and ensure that their financial plan
ligns with their overall vision for success.
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Financial planning is an ongoing process that
requires attention to detail, discipline, and

FINANGAs 2

D' n “ u I N ﬁ ; By taking control of their flnances, small

owners can navigate the challenges of
9 eneurshlp with confidence, knowing that
ave the financial resources to thrive in
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Story by Hope Horner. CEQ#|
of Lemonlight Media«
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* As entrepreneurs, we pour our heart and
soul into building something, often taking risks
others would shy away from. But when things
don't go as planned, the feelings of
disappointment, frustration and even shame
can be overwhelming.

* The truth is that failure is an inevitable part
of entrepreneurship. While it's never easy,
learning how to cope with it is essential for
moving forward. As Bill Gates once said,
"Success is a lousy teacher. It seduces smart
people into thinking they can't lose." It's often
in failure that we learn the most valuable
lessons.

* Through my own experiences with failure,
I've found a few key strategies that help
manage the emotions and challenges that
come with it. Here are four strategies that have
helped me — hopefully they'll help you, too!

Hope Horner - CEO & Founder of Lemonlight Media



1. Feel your feelings

* One of the first things you need to do after experiencing failure is to let yourself feel
everything. You can't make clear decisions if you're pretending not to be upset.
Acknowledge your emotions — whether they include frustration, sadness or anger —
and give yourself time and space to lean into those feelings. At the same time, it's
crucial to set a deadline for when you'll stop wallowing and get back to work. The
amount of time you need should reflect the size of the failure. For example, if your
whole business failed, you might need a year. If your product launch failed, maybe a
week is enough. Not all failures are created equal, so honor the time you need to get

back on vour feet.
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2. Talk to other entrepreneurs who have failed

Failure can feel incredibl%lonely The shame and guilt that often come with it can make you doubt your
abilities and your future. But you're not alone, and there are other people (lots of other people) who have

been in your shoes! Talking to other entrepreneurs who have also experienced failure is a great way to
get back on your feet.

No matter how many articles you read or how many people tell you that failure is part of
entrepreneurship, it still hurts when it happens to you. Hearing stories from others who have been there
— and have come out the other side — can make the experience feel less isolating. It's comforting to
know that even the most successful entrepreneurs have faced failure at some point.

Reading books about entrepreneurshlp failure and growth can also help. Whether throu%h personal
conversations or reading about others' experiences, learning from those who've already been where you
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3. Make a list of everything you've learned

One of the most important things you can do after a failure is to take stock of what you've
learned. It might not feel like it in the moment, but every failure brings valuable lessons. Take
the time to write down everything you've learned from the experience, no matter how small it
seems. This list will serve as a reminder that your failure wasn't for nothing — it was an
opportunity for growth.

Documenting these lessons while they're still fresh will be helpful later on. You'll likely
encounter similar challenges in the future, and having this list will allow you to identify
patterns and solutions more easily. It also helps shift your mindset from viewing failure as
something purely negative to seeing it as a resource that can lead to better decisions down the
road.
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4. Take contrary action

Contrary action means doing the things you don't feel like doing — especially the things you
want to avoid most. It's natural to want to retreat after a failure, but this is when you need to
take action. Doing things that feel uncomfortable, like attending a networking event or having a
tough conversation about your failure, is essential for breaking through the fear and moving
forward.

Taking ownership of the situation is key here. It's easy to let failure weigh you down, but the
fastest way to move through itis to face it head-on. Talk about it, be honest about what
happened, and embrace the lessons you've learned. The more you hide away and pretend the
failure didn't happen, the more you'll prolong the experience and keep yourself stuck.



* Failure is an unfortunate part of the entrepreneurial journey, but it doesn't have to
define you. By using these four strategies, you can cope with failure in a healthy and
productive way.

* The next time you face a setback, take a step back, assess which of these
strategies can help, and move forward with a renewed sense of purpose. You'll find
that each failure brings you closer to success, as long as you keep pushing forward.
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YOU DESERVE THIS WIN!
CONGRATUILATIONS AND
KEEP UP THE GREAT
WORK!



REVISITYOUR
VISION ON A
DAILY BASIS

APPROACH

PROBLEMS

FROMALL
SIDES

USE NET-
WORKING TO

BUILD YOUR
RIICINECC

READONA
DAILY BASIS

CINIRCFRCNCUR

PUT YOURSELF
IN CHALLENGING
SITUATIONS

ALWAYS BE
IN MOTION:
PROVIDE VALUE

FAILUREIS A
PART OF THE
PROCESS
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*Some entrepreneur pioneer's legacy
continue to flourish long after their
departure. Sam Walton is one of those
individuals. Wal-Mart has 10,586 stores
and clubs in 24 countries, operating
under 46 different names and sale of
more than $550 Billion. Here is a list of
the top 5 States and Cities with most
Wal-Mart Stores in the US.



Top 5 States



593
Wal-Mart
Stores




387
Wal-Mart
Stores




309
Wal-Mart
Stores

CALIFORNIA




215
Wal-Mart
Stores




214
Wal-Mart
Stores
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Meet

Jessie
James
Decker

Founder of Kittenish,
Music and Reality Star







Jessica Rose James Decker (born April 12, 1988) is an American entrepreneur
and country pop singer. At age 15 uditioning for and being rejected by

country labels in Na nessee, Decker began working
allace of Big Elo -DOg ML One of her songs attracted the

ention of Mercury Records ﬂt} 1 her a recording contract. She

i 2009. A few years later in 2013,
1 ) e)eceiver in the National

Jes’s'ie: Game On. Kittenish was
writer, television personality and
othing li iaﬂed Kittenish online. <
onin Nash\nlle, Tennessee. A second 3

ootball League,. in.the El real
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We are the friend you can always count on when you need that perfect look.
From a night-out with the girls, to a slow Sunday morning at home, we are
inspired by everyday life mixed with contemporary fashion. The brand mixes

flirty feminine with a sassy edge and we truly believe Kittenish is not only
about fashion, but a state of mind:

Look Kittenish, feel Kittenish, be Kittenish.







The Anatomy of An Entrepreneur

Eyes A = Brain
Looking For < ' AFoolof
Opportunity ideas

Ears Mouth

Listening For Communicate
Feedback h The Vision
L
|
/ ." /
Heart : Stomach
Full With Passion [ Trust your Gut
Legs - \ Feet
Keep Going Thru Dream High But
Tough Times Stick To The

A Ground



7 Rules To Start a
Successful
Business,
According to
Ramit Sethi

Story by Caitlyn Moorhead




Ramit Singh Sethi (born
June 30, 1982) is an
American author,
entrepreneur, and media
personality. He is the
author of the 2009 New
York Times Best Seller,[1] |
Will Teach You to Be Rich,
host of the | Will Teach You
To Be Rich podcast, and
host of the 2023 Netflix
series titled How to Get
- Rich. He previously co-
- founded PBworks, a
commercial wiki website,




Starting your own
small business will
come with a million
to-do lists, investment
strategies and piles of
paperwork. However,

If you are ready to put
one foot in front of the
other, here are seven
rules Sethi swears by
to help you get your

-~ successful business

-~ off the ground.




Rule 1: ‘People Buy All Kinds of Stuff!’

Don’t rule out niche markets when it comes to areas
where your business can succeed. In the United
States, capitalism is the biggest belief system, and
there is no shortage of options.

Sethi advised, “If you're not sure what people would
pay money for, think about what you spend money
on. Then imagine how many things you already
know people would pay for. Parents happily spend
money on their kids. We spend money on our own
entertainment and self-improvement. We make
impulse purchases for things that we want or think
we need. No matter the state of the economy, there
will always be people happily spending money.”




Rule 2: Move Past ‘l Don’t Have an Idea’

The truth is there is not just one great idea, but
several you’ll make throughout your entrepreneurial
journey. Don’t necessarily focus on the destination
but more on the process of how to get there.

Sethi stated, “Now, if you keep telling yourself the
same story...you have no time, no idea...you don’t
want to start a business ‘in this economy’ like one of
my readers told me last week...maybe it’s not any of
those. Maybe you just don’t want to start a business.
Which is OK! But be honest with yourself.”




Rule 3: ‘Don’t Reinvent the Wheel’

There is nothing wrong with modeling your business
model after those who have had success in your
desired field or product lines. Though imitation may
be the highest form of flattery, it can also help with
profitability.

Sethi said, “Lots of other people have figured some
of the hard parts of starting a business out. Use their
lessons! Give yourself every advantage to save time
and avoid common mistakes! When | was starting
out, | would have given anything to have a system
that showed me how to find an idea, find customers
and grow my business.”

You don't have to reinvent
the wheel.



Rule 4: ‘Success Doesn’t Have To Be a Ferrari’
Sometimes people can fear success just as much
as they do failure. It may seem counterintuitive
but both are overwhelming when it comes to
the changes associated with earning or losing
money. Here are three examples Sethi outlined.
1."They think that ‘money changes people.’ (YES!
They're right — money allowed me to dream
bigger, to be more generous and to be more
adventurous.)”

2."They worry that if they grow a successful
business, they'll be chained to their desk all day
long. (NO! Having too many customers is a
great problem that you can hire away.)"

3."Or they worry that they'll suddenly start
posting pics on a yacht to show off on their
Instagram account. (NO! You won't.)"




Rule 5: ‘Embrace Constraints’
Working within your own boundaries or even
beneath your means can help you create longevity [

. /
for your business. /

|

Sethi said, “Keeping your costs low gives you

flexibility and freedom. Think no expensive rent, no
expensive inventory and low overhead! You don’t I
need the perfect business with the most beautiful |
website. You just need an idea that you can turn into
an asset that your customers are happy to pay for.
Keep it simple.”




Rule 6: ‘Focus On What Could Go Right’

This is not to say you shouldn’t be realistic about
your expectations or growth potential, but honing in
on clear-cut goals and how to achieve them can be
greatly motivational.

SN 1t 4
\\\& Wl 1 m 7 4

Sethi advised, “Most of us worry about all the things

v or the
that could go wrong. Try turning that around for I D focus m m
once.”
For example, focusing on earning extra money %f h’“ nC\\ ‘a‘

monthly or annually, and what you could use it for, _
switches you to an abundance mindset. It also helps #‘ ﬁ// “ ‘ “‘ \\ \\
when the time comes. ‘
VRN
| ' |

prepare you for dealing with a successful business



Rule 7: ‘It’s Not Enough To Just Think About It’

As the saying goes, actions speak louder than words
and though you should always formulate a financial
plan, the next stage is doing something about it.

Sethi asked, “How long have you been reading my
emails? How long have you been ‘trying to figure it
out’? If you want to start a business, put time and
money behind it.”




FERRLESSMOTIVATION.COM

ANYTHING IS POSSIBLE FOR

THOSE WITH A DREAM, A PLAN
& THE WILL TO MAKE IT HAPPEN

@FEARLESSMOTIVATIONOFFICIAL
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